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Development

Continuous
Improvements

production
products
marketing

Flow organization
to better serve our
customers

Innovations

new technology
new concepts
new methods

Project organization to
safeguard long-term
results Atlas Copeo



Directions for Growth

Organic )y
growth A products




Multi-brand
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In Today’s Program
Innovations

Better Sales Reach Improved Efficiency

* Technology
e Service Initiatives « Common service
« Rental service providers
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* Project |

organization

Christer Hansson




Innovations - Concepts and m

Use of Products
Service

Peter Moller Atlas Copeo




Innovations - Concepts and

Use of Products
Rental Service

Lennart Johansson

e Sl Rental Service Corporation



Innovations - Concepts and

Internet

Annika Berglund
Christer Bulow

Atlas Copco




Innovations - Concepts and -
Old AND New Economy

BETTER SALES REACH
e Territory management
* Global sales

* Product innovation

f IMPROVED EFFICIENCY
| « Production
* Logistics

Atlas Copco




Innovations - Concepts and

Integration vs.
Business Unit Culture

Centralization

Fragmentation

- Decentralization

Integration

Atlas Copco



Innovations - Concepts and

ommon Service Providers
istribution Center

ke Larsson

Package Detail

Tracking Number: 34432321647
Shipper Humber: 477w 46

Pickup Date: 7706799
Package Weight: |15 KBS

Service Level: STANDARD

Reference Numbers

Current Status: DELIVERED

163973 |

[~ Delivery Details
Receiver Hame:

Receiver Address:
Delivery Date:
Received By:

Location:

N/A

SCHWEDT 7 ODER DE

8/06/99 Delivery Time: 10:25
BOZYK
GESCHAEFT

Package Progress
| & DELIVERED
% DESTIMATION
5% ORIGIN EUILDING
% ORIGIN EUILDING

BERLIM E/
BERLIM EAST |
BRUSSELS
HERNE HUE

8/06/99
7H0E/39

Proof DF Delivery...
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Innovations - Concepts and

Common Service Providers
ASAP

Anna-Karin Stenberg






Our Values

......

Innovation

Interaction

Atlas Copco

Commitment



Structure - Org.
World Class People
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Structure - Org

Option Program

LARTIE 1ANTIE

~

a AKTIEBREV
4 en aklic Nr 2411887 un Rl

HAdlas Copco

AKTIEBOLAG
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Frue Aase Ingrid Magnuson
har sisom delagare uti mamnda bolag fullgjors inbetaluingen for
m aktic med
; Kronor TIU GUEFEM Jronor
ocls tillerkanmes all den sits, som med dew for bolager gitilande

bolageondning ol allimin fag dverensssimmer. Med desta aktiebrev
Jolja wedelmingskupouger jamte talong.

Nicka den 15 november 1960

Htlas Copeco

ARNTILDOLACG

. M‘A?Z e i_'/.”i,_\,_ X

Atlas Copeo

SETIA AXTIINY AR 1) MEAGT WD STAMPIE, FNAN OFF VITAKIATS ]

§OUTIYTE MOT ANNAY, VIDROMLAEN STAVWALISIACT AKTIEY,







Atlas Copco Group

Industrial and Geographical Near Term
Demand Outlook (Dotted Arrows Indicate Risk/Opportunity)

Weight by Industry

Others 5%
Process 15%
Mining 10%
Automotive 10%
Mechanical 20%
Construction 40%

da,

Weight by Region

Africa/Middle East

4%

Asia/Australia 10%
South America 4%
North America 50%
Europe 32%

May 2000

*
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Atlas Copco Group

“Six Demand Keys”

May 2000

Capital Goods 45% Expendables and
After Market 55%
Industry Industrial f 7 Industrial f 7
Machine Production
Investment
ini Mining Machine 7 |Metal Ore
Mining Investment Production @
Construction | Infrastructure and e, Construction
Public Investment Activity ~

Total Demand Outlook ﬁ
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Atlas Copco






