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Statutory sustainability report and external review

Atlas Copco Group reports on its sustainability work for 2024 in accor-
dance with GRI Standards, which together with the EU Taxonomy regula-
tion disclosures, on pages 54-59, constitutes the Group's statutory sus-
tainability report. Ernst & Young have expressed their opinion that a stat-
utory sustainability report has been prepared according to the Swedish
Annual Accounts Act, and they have performed a limited review of the
sustainability report according to GRI, see page 81. More information
can be found at: www.atlascopcogroup.com.

Notice
The amounts in the report are presented in MSEK unless otherwise
indicated and numbers in parentheses represent comparative figures
for the preceding year. The figures presented in this report refer to
continuing operations unless otherwise stated.

Atlas Copco AB is a public company. Atlas Copco AB and its sub-

In Atlas Copco Group, we enable our customers
to grow and drive society forward.

We develop technology that transforms the future,
and our innovative products, solutions and services
are a key part of most industries. Electronics, medical
research, renewable energy, food production, and
infrastructure are just a few examples.

This annual report reflects the Group’s mission of
creating sustainable, profitable growth. It integrates
financial, sustainability, and governance information
to describe Atlas Copco Group in a comprehensive
and cohesive manner.

sidiaries are often referred to as Atlas Copco Group, the Group or the
company. Any mentioning of the Board of Directors or the Board refers
to the Board of Directors of Atlas Copco AB.

In the Group, there are many strong brands driving the success of our
business. When describing the Group, and not specific brands or entities,
we refer to Atlas Copco Group.

Forward-looking statements

Some statements in this report are forward-looking, and the actual out-
comes could be materially different. In addition to the factors explicitly
discussed, others could have a material effect on the actual outcomes.
Such factors include, but are not limited to, general business conditions,
fluctuations in exchange rates and interest rates, political and geopoli-
tical developments, the impact and pricing of competing products,
product development, commercialization and technological difficulties,
supply-chain interruptions, and major customer credit losses.

@ Theannualreport for the Group and the parent company can be found on pages 5-80, 82-87 and 90-159, excluding the quarterly

data on page 117. The corporate governance report examined by the auditors can be found on pages 90-99.

Sustainability information that has been reviewed by the auditors can be found on pages 5-11, 32-53, and 60-80. This information,
together with the EU Taxonomy disclosures on pages 54-59, constitutes the Group's statutory sustainability report.
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Revenues:
MSEK 176 771
+2%

Return on

capital employed:

28% (30)

Orders received, revenues and
operating margin

200 000 MSEK % 40
150 000 4I—I l - 30
100 000 - - 20
50 000 - 10

0 0

2020 2021 2022 2023 2024

Bl Orders received, MSEK
Revenues, MSEK
Operating margin, %

Atlas Copco Group 2024
Solid orders, record revenues, and stable profitability

Operating
margin:
21.6% (21.5)

Operating cash flow
MSEK 30 981
(23 192)

.

.

Key financial data

MSEK 2024 2023 2022 2021 2020
Orders received 171115 170627 158 092 129545 100554
Revenues 176771 172 664 141325 110912 99787
EBITDA 46 951 44 852 36 549 29025 24335
-in % of revenues 26.6 26.0 25.9 26.2 244
EBITA" 40489 39242 31956 25015 20474
-in % of revenues 229 227 22.6 22.6 20.5
Operating profit 38166 37091 30216 23559 19146
-in % of revenues 21.6 215 214 21.2 19.2
Adjusted operating profit 38741 38217 30065 24246 19998
-in % of revenues 219 221 213 21.9 20.0
Profit before tax 37800 36442 30044 23410 18825
-in % of revenues 21.4 211 213 211 18.9
Profit for the year 29794 28052 23482 18134 14783
Basic earnings per share, SEK 6.11 5.76 4.82 3.7272 3.04?
Diluted earnings per share, SEK 6.10 5.75 4.81 3712 3.042

' Operating profit excluding amortization of intangibles related to acquisitions.

2 Adjusted for share split.

Operating cash flow and return
on capital employed

MSEK
35000

50

2020

2021 2022 2023 2024

Bl Operating cash flow, MSEK
Return on capital employed, %

Dividend/earnings per share, average *

Dividend p
-2003
2003-2011
2011-

including discontinued operations

%
60

- | — Goal
40
30
20
10
10 years 5years 3years
olicy history

30-40% of earnings
40-50% of earnings

about 50% of earnings the Board of Directors.

3 Dividend for the fiscal year 2024
is based on the proposal from
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A DECENTRALIZED GROUP WITH FOUR BUSINESS AREAS

A decentralized group with four business areas

Atlas Copco Group enables technology that transforms the future.

We innovate to develop products, services, and solutions that are
key to our customers’ success. Our four business areas offer com-

pressed air and gas solutions, vacuum solutions, energy solutions,

dewatering and industrial pumps, industrial power tools, and
assembly and machine vision solutions. In 2024, the Group had
revenues of BSEK 177, and about 55 000 employees at year end.

Compressor Orders received: MSEK 79 976
Technique Revenues: MSEK 78 259
Page 20 Operating margin: 25.2%

The Compressor Technique business area provides compressed air and
gas solutions such as industrial compressors, gas and process compres-
sors and expanders, air and gas treatment equipment, air management
systems, and service through a global network.

Vacuum = Orders received: MSEK 36 629
Technique = gevem:es. MSEK4})24;411%
Page 23 perating margin: 21.

The Vacuum Technique business area provides vacuum products,
exhaust management systems, valves and related products, and
service through a global network.

Industrial Orders received: MSEK 27 656
Technique Revenues: MSEK 29 522

Page 26 Operating margin: 20.5%

The Industrial Technique business area provides industrial power tools,
assembly and machine vision solutions, quality assurance products,
and service through a global network.

Power Orders received: MSEK 27 866
Technique geven:es. MSEKl 2?122:%
Page 29 perating margin: 18.

The Power Technique business area provides portable air and power,
industrial and portable flow solutions through products such as mobile
compressors, generators, energy storage systems, dewatering and
industrial pumps, along with a number of complementary products. It also
offers specialty rental and provides service through a global network.

Revenues by region, Group

Asia/Oceania, 36% North
America, 27%
Africa/
Middle East, 5%
South
Europe, 28% ‘ America, 4%

Orders received by customer category, Group

Other, 12% General manu-
- &N facturing, 21%
Service, 8%

Electronics, 16%
Construction, 10% :

Process industry, 23% ‘ ‘ Automotive, 10%

Revenues by region

North
America, 26%

Asia/Oceania, 31%

Africa/
Middle East, 7% '

South
Europe, 30% America, 6%

Orders received by customer category

Other, 16% General manu-
ﬂ facturing, 25%
Service, 13% .

Electronics, 3%

Process industry, 28% Automotive, 2%

Construction, 13%

Revenues by region
North
America, 26%
| Europe, 15%

Asia/Oceania, 58%

Africa/
Middle East, 1%

Orders received by customer category
Process
industry, 25% '

Other, 2%

General manu-
facturing, 10%

Electronics, 63%

Revenues by region

Asia/Oceania, 27% North
America, 34%

Africa/ |
Middle East, 1%
South
Europe, 35% America, 3%
Revenues by region
Asia/Oceania, 27% North

America, 27%

Africa/

Middle East, 8% r'
, South

Europe, 31% America, 7%

Orders received by customer category

Other, 8%
Service, 6% §

Construction, 2%

General manu-
facturing, 23%

—j Electronics, 4%

Process industry, 3% Automotive, 54%

Orders received by customer category

Other, 21% General manu-
" facturing, 21%
_——1

M- Electronics, 1%

Construction, 24%

Automotive, 1%

Process industry, 26%

Share of revenues, Group

Service, 37% Equipment, 63%

Share of revenues

Service, 43% Equipment, 57%

Share of revenues

Service, 26% '

Equipment, 74%

Share of revenues

Service, 27% Equipment, 73%

Share of revenues

Service, 16% ‘

Service
(Specialty
Rental), 28%

Equipment, 56%
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PRESIDENT AND CEO

Technology leadership and innovation

We can look back on a year where our ability to adapt quickly to new business conditions, our focus
on maintaining stability, and our drive to fostering innovation led to solid orders, record revenues,
and stable profitability. Our approach to building trust and creating long-term relationships with
stakeholders enables the development of transformative technologies and our success over time.

What is technology leadership? Atlas Copco Group is known for
developing innovative products and solutions, and we like to say
that we make things that make society function smoothly. But true
innovation is not just based on technical expertise and looking
ahead. You must also be open minded and ready to connect with
your stakeholders on a deeper level to capture challenges and
needs that are less obvious. This kind of relationship can only be
built on trust and long-term commitment, and on a genuine inter-
estin mutual growth. Then, and only then, the opportunities to
develop technologies that truly hold the power of transforming the
future arise.

This level of innovation also requires a rare combination of long-
term stability and constant change. Atlas Copco Group is set up to
harvest more than 150 years of collected knowledge and to quickly
adapt to new business conditions. Our profitable service business
and asset-light operations, as well as the speed that comes from a
highly decentralized organization, allow us to capture opportuni-
ties at an early stage. This helps us remain successful over time
and enables us to continuously invest in innovation that drives
technology forward.

Having a global and diversified business brings a lot of advan-
tages. Our global presence and broad application knowledge make
us robust and able to tackle segmental downturns. We nurture
close partnerships and our service solutions, which in 2024 repre-
sented 37% of revenues, provide unique insights that can be lever-
aged to create new innovations and new value for our customers,
society, and ourselves.

When needed, we acquire expertise that challenge us and keep
us at the forefront of technology. Acquisitions are an important
part of our strategy and complement our investments in organic
growth. Last year, we set a record with 33 completed acquisitions.

However, growth is rarely linear and 2024 was in some ways more
challenging than the year before. After a very strong start, the
market conditions became increasingly unpredictable towards
the end of the year and were characterized by a level of hesitancy.

Despite this the overall demand for Atlas Copco Group's equip-
ment and services remained stable. In total, the Group's order
intake reached MSEK 171 115 (170 627). Revenues reached a
record level at MSEK 176 771 (172 664). The operating profit also
reached a record of MSEK 38 166 (37 091), corresponding to a
margin of 21.6% (21.5).

Updated targets to match future ambitions

Being a technology leader also entails responsibilities. In our case,
an integrated strategy, backed by ambitious targets and long-term
commitments, helps us deliver value in a way that is economically,
environmentally and socially responsible.

By regularly reviewing our non-financial targets we make sure
that they reflect our most material topics and that we meet stake-
holder expectations. Our operational entities and divisions are
responsible for incorporating the updated targets into their plans
and following up on results and progress.

The target updates announced in 2024 and valid from 2025
demonstrate our continuous commitment to focus on climate, cir-
cularity and gender balance. A new target has been added related
to trade compliance and fair competition training as we see a need
to raise further awareness in these areas. We are also adding a tar-
get to have 25% women in leadership positions by 2030 in addition
to our current target of having 30% women employees the same
year, as well as a commitment to developing a climate transition
plan by the end of 2026, and to set long-term climate targets
beyond 2030.

To strengthen our due diligence, we have also added a target
focusing on creating supplier engagement around environmental,
social and governance assessment and action.

Innovation is our biggest change-driver

To reach our ambition of growing in the right way, continuous
improvement is a top priority in all parts of the organization. I want
to reinforce our commitment to continued investments in develop-
ing transformational technology, services, and solutions. In 2024,
we spent 4% of our revenues, or MSEK 7 065, on R&D, and today
over 5000 of our more than 55 000 employees are R&D engineers.
Product innovation is an important part of staying ahead of compe-
tition. But just as important is excelling in operational efficiency and

Atlas Copco Group 2024 3
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PRESIDENT AND CEO

Technology leadership and innovation, continued

our ability to be innovative in areas such as marketing and sales,
logistics and manufacturing. We will continue to future proof our
business also in these areas.

This year we have seen a rapid evolvement of Al that will pose
a wave of transformation and change the way we work going for-
ward. There are great opportunities to gain speed, efficiency and
increase customer value. We are today leveraging Al across various
domains, including R&D, finance, customer interaction, and order
management, to mention a few.

Innovation and continuous improvement are top priorities in all
parts of our organization and deeply embedded into our culture.
This puts us in a strong position to leverage business opportunities
linked to both regulatory requirements and customer demands.

A main focus area is to drive the development of new and more
efficient technologies to limit climate change.

In 2021, we set science-based targets to reduce greenhouse
gas emissions throughout our entire value chain by 2030, in line
with the Paris Agreement. Since then, we have embarked on a
journey to further reduce our own carbon emissions as well as our
customers'.

We continue to see a significant reduction in emissions from our
own operations. However, our increase in sales since the base year
and a limited access to renewable energy on main customer mar-
kets pose a big challenge in terms of reaching our targets for the
use phase of our products (scope 3).

Our biggest contribution to a low-carbon society is, however,
linked to the innovations we put on the market. We see that our
efforts to develop technologies and products that are more energy
efficient than the previous generation, as well as our increasing
focus on optimization and circularity, are giving results.

Apart from energy efficiency we enable solutions that can abate,
capture, utilize and store greenhouse gases. This is an emerging
market where our compressor, vacuum and industrial pump exper-
tise can have a direct positive impact. To track our positive contri-
bution, we are exploring how to account for avoided emissions that
are a direct result of using our products, technologies and service.

Water for All 40 years

Last year marked the Group's 150-year anniversary. This year,
another milestone was reached. Our employee community
engagement, Water for All, turned 40 years. In August 1984, two
colleagues at our office in Sickla, Sweden, found themselves deeply
affected by the suffering inflicted on a population of people living
high up in the Andes mountains, due to lack of water. Since then,
Water for All has spread across the globe, always at the initiative of
volunteering employees willing to establish and run the organiza-
tion in their respective country. The Group adds double the sum
raised by employees and together we have contributed to millions
of people gaining access to clean water and sanitation.Iam a
proud supporter of Water for All and believe that the engagement
of our employees reflects our core values of innovation, interaction
and commitment, as well as our dedication to empowering people.

Continuous learning and growth

This year, I took up the role as CEO of this fantastic company after
along career within the Group. I first joined in 1996 as a trainee
engineer in my native country Brazil and have since then worked in
different countries and different roles, always gathering insights
and inspiration from the people I have met along the way. Although
every journey is unique, I am far from alone when it comes to jump-
ing on opportunities and taking on new challenges. This company
is filled with curious people who go out of their way, every day, to
support our customers and to drive technology forward. Let's see
where this drive and dedication will take us in the coming years.

Vagner Rego
President and CEO of Atlas Copco Group

For the full list of acquisitions, please
see page 110.
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THIS IS ATLAS COPCO GROUP

This is Atlas Copco Group - technology that
transforms the future

Strategy and fundamentals for growth

Leading Leading
positionin differentiated
selected end technology
markets
Defined Prqd_ucts
. critical
profitable ’
. to customers
niches .
operations
Leading

service offer

An organization
focused on speed
and agility

Operational
excellence

Resilient
and asset
light

Global market
presence

Sustainable
profitable

Diverse customer
base

growth

Different
value propositions
with multiple

brands
Passionate
and committed
Decentralized people
business
model

Our vision is to become and remain First in Mind—First in Choice of our customers
and other stakeholders. Our mission is to achieve sustainable, profitable growth.
This means that we should continuously deliver profitable growth with an increased
positive impact on society and the environment, while promoting diversity and
inclusion. It also means that we include the perspectives of different stakeholders,
like customers and society, when we create value.

Atlas Copco Group identifies profitable niches and
operates in selected market segments. We create
lasting growth by leveraging our global market
presence and diverse customer base. We increase
our market presence through innovation and by
expanding into segments and technologies close
to our core. Depending on the customer, prod-
ucts, and market, we sell our products directly or
indirectly. We have a portfolio with several strong
brands, each with a unique value proposition and
an aim for a leading position.

To secure a leading market position, we invest
in research and development. Through leading
technologies, we aim to develop new products
and solutions that are critical to our customers'’
operations, improve their productivity, and sup-
port their success. Energy efficiency, connectivity,
and data-driven insights are often key to creating
tangible customer values.

To ensure profitable growth over a business
cycle, the Group focuses on service and aims to

have an asset-light balance sheet and a flexible
cost base.

In our resilient service business, we seek to
perform more service on a higher share of the
installed base of equipment and extend our ser-
vice offering by giving customers new insights
supported by connected products.

In order to create the right conditions for
speed and agility, we use a decentralized model
with clear accountability, an outsourced produc-
tion model, a flexible workforce, continuous
scenario planning, and a transparent organiza-
tion with comprehensive financial follow-up.

We believe in keeping close to our customers
and have production units in Europe, Asia, and
the Americas. We continuously strive for
improved operational efficiency with a responsi-
ble use of resources. This includes constantly
improving production processes and developing
top-quality and highly efficient products and
services for our customers.

To ensure Atlas Copco Group's strategic direction and execution, we rely on highly

competent people who are passionate about their jobs and committed to delivering
customer value. We focus on attracting people with the right mindset and skills, and
enable them to grow with freedom and accountability. This is crucial to our success.

Atlas Copco Group 2024 5
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Our targets

Atlas Copco Group sets ambitious targets to deliver sustainable, profitable growth. The targets have different time horizons:
annual, three-year, over a business cycle, and by 2030 for the more long-term ambitions. Sustainability is a central part of the
Group’s mission and strategic direction. An integrated strategy, backed by ambitious targets, helps us deliver greater value to
all stakeholders in a way that is economically, environmentally and socially responsible.

Financial

Revenue growth measured over a business cycle

Target: 8% per annum

Sustained high return on capital employed by constantly
striving for operational excellence and generating growth

Earnings as dividends to shareholders

Target: about 50%

Annualrevenue growthrate, average’

Goal

0

10 years 5years 3years

1 Figures for the years between 2015 and 2017
are best estimated numbers, as the effects of
the distribution of Epiroc and restatements for
IFRS 15 are not fully reconciled.

Capital employed and return’

MSEK %
150 000 50

120 000

90 000 4-

—

40
30
60 000 20

30000

0 0
2020 2021 2022 2023 2024

W Capital employed, MSEK
Return on capital employed, %

Dividend/earnings per share, average 2
including discontinued operations

%
60

50 I —

Goal
40

30
20
10

10 years 5 years 3years

Dividend policy history

-2003 30-40% of earnings
2003-2011  40-50% of earnings
2011- about 50% of earnings

2 Dividend for the fiscal year 2024 is based on the
proposal from the Board of Directors.

Environment 2024 2023 2022 Target
Reductionin line with the 1.5 degree warming trajectory in COze" emissions (tonnes)
from scopes 1 and 2, compared to the baseline 2019 -40%  -37%2| -32%2 -46% by 2030
Reductionin line with the well-below 2 degrees warming trajectory in COze '
emissions (tonnes) from scope 3, compared to the baseline 2019 +15% +27%?2 +19% 2 -28% by 2030
Significant direct suppliers with an approved environmental management system 31% 31% 31% Continuousincrease
Water consumption (m3) in relation to cost of sales 7.4 75 8.4 Continuous decrease
Reused, recycled or recovered waste from internal operations 91% 91% 92% 100% by 2030
Projects for new and redesigned products with targets for reduced carbon impact 96% 95% 97% 100%
Group-common methodology for assessing the circularity of new or
redesigned products Inplace - - In place by 2024
Employees
Female employees, atyear end 22.4% 22.0% 21.6% 30% by 2030
Employees agree that they feel a sense of belonging at the company 34 - 77 - Above the global
Employees agree we have a work culture of respect, fairness and openness3 - 76 - e fmeie
! (73,76 and 72)and a
Employees agree there is opportunity to learn and grow in the company 3 - 75 - continuous increase
Employees agree that the company takes a genuine interestin their well-being 3 - 74 - Continuousincrease
Balanced safety pyramid = more reports of risk observations than near misses,
more reports of near misses than minor injuries, and more or equal reports of Abalanced
minor injuries relative to recordable injuries Yes Yes Yes safety pyramid
Business conduct
Employees sign the Group's Code of Conduct compliance statement annually 99% 99% 99% 100%
New employees participate in the Group's ethics training within 12 months
of joining the company, starting 20234 95% 94% - 100%
Employees participate in the Group's biennial ethics training, starting 2023 4 - 99% - 100%
Significant suppliers confirm compliance with the Group'’s Code of Conduct 91% 90% 93% 100%
Significant distributors confirm compliance with the Group'’s Code of Conduct 94% 94% 92% 100%

1 COze stands for carbon dioxide equivalent.

2 Emissions are restated. See page 53 for details.
and 100 s “strongly agree”.

3 Measured every two years through the employee survey.
Scores based on scale 0-100 where 0 is “strongly disagree”

4 First measurement done in 2023.
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OUR TARGETS

Our targets valid from 2025 - updated non-financial targets

Financial

Revenue growth measured over

abusiness cycle Target: 8% per annum

Sustained high return on capital employed
by constantly striving for operational excellence
and generating growth

Earnings as dividends to shareholders Target: about 50%

In 2024, we introduced new and reformulated non-financial targets
for the years 2025-2027, demonstrating the Group's continuous
commitment to focus on climate, circularity, and gender balance.
We also introduced a target related to trade compliance and fair
competition training.

We regularly review our non-financial targets to make sure that
our priorities are aligned with our most material topics, thereby
meeting stakeholder expectations and improving performance.

The revision of the targets is based on the insights we gained
from the double materiality assessment that was initiated in 2023.
As a consequence, some of our previous non-financial targets have
been reformulated or discontinued. The long term non-financial
targets for 2030 remain unchanged.

In addition to our increased ambitions, the updated targets
reflect business opportunities that we can leverage as we continue
our work to transform the future and further develop our perfor-
mance for the benefit of our customers, shareholders and other
stakeholders.

The table to the right indicates which targets are new as of 2025.

@ Newtarget
O Continued target

Environment Target  Targetyear
O Reduce COze emissions (tonnes) from scopes 1 and 2, compared to the base year 2019* -46% 2030
Reduce CO2ze emissions (tonnes) from scope 3, compared to the base year 2019* -28% 2030
® Develop a climate transition plan and set long-term climate targets beyond 2030
forscope 1,2and 3 In place by end of 2026 2026
O Projectsfor new and redesigned products with targets for reduced carbon impact 100% Annually
® Projects for new and redesigned products with applied circularity principles
according tointernal guidelines 100% 2027
O Reuse, recycle or recover waste from internal operations 100% 2030
o Increase share of significant direct suppliers with an approved environmental
management system Continuous increase Annually
* The targets were approved by the Science Based Targets initiative (SBTi) in 2021. The target for scopes 1 and 2 are in line with
the 1.5 degree warming trajectory, and the target for scope 3 is in line with the well below 2 degree warming trajectory.
Social
O Increase share of women employees* 30% 2030
@ Increase share of women in leadership positions* 25% 2030
O  Employees agree that they feel a sense of belonging in the company Bi-annually
O Employees agree we have a work culture of respect, fairness and openness Above the global Bi-annuall
ploy 9 pect P benchmarkand a y
O Employees agree there is opportunity to learn and grow in the company continuous increase Bi-annually
O Employees agree that the company takes a genuine interest in their well-being Continuousincrease Bi-annually
@ Decrease number of recordable injuries per million working hours Continuous decrease Annually
@ Enablethe continued successfulimplementation of our employee-driven community
engagement initiative Water for All and continue to double-match employee donations Notapplicable Continuously
* Thetargetis measured atyear end in FTE.
Governance
O Employees have signed the Group’s Code of Conduct compliance statement 100% Annually
O Employeeshave participated in the Group’s Code of Conduct classroom training 100% Bi-annually
Employees in selected target groups have participated in training in trade Alternating
® compliance and fair-competition 100% years
Significant suppliers have confirmed compliance with the Group's Code of Conduct
O by signing our Business partner criteria 100% Annually
Significant distributors have confirmed compliance with the Group’s Code of Conduct
o by signing our Business partner criteria 100% Annually
Significant direct material suppliers engaged in assessment on environmental,
® Socialand governance aspects Target (%) to be defined 2027
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This is how we do business

Atlas Copco Group is characterized by focused businesses in selected market
segments, high customer focus through a decentralized organization, global
presence, a stable service business, professional people, and an asset-light and
flexible manufacturing setup. By providing professional service, technical
competence, application knowledge, and digital capabilities, the Group builds
close customer relationships through direct and indirect channels.

Orders received by customer category

Other, 12% General manu-
Service, 8% facturing, 21%

Construction,10% .
Electronics, 16%

Process industry, 23% Automotive, 10%

Share of revenues

Service, 37% Equipment, 63%

Share of revenues by business area

Power Technique, 17%

Industrial Compressor
Technique, 16% Technique, 44%

Vacuum
Technique, 23%

Sales and service

Atlas Copco Group's ambition is to build close
relationships with customers and enable them to
increase their productivity and quality in a sus-
tainable way. Customer engagement, sales, and
service take place through direct and indirect
channels (mainly distributors), online as well as
offline, to maximize market presence. Digital
capabilities and interaction are essential to sup-
port customers and create business opportuni-
ties. Consequently, we continuously develop our
teams to ensure they are equipped in these areas
and have the right competencies. We always

aim to be available when our customers need

us, wherever we can support them best. The
Group has a global reach with sales in around
180 countries.

Equipment sales is performed by engineers
with strong application knowledge and the ambi-
tion to offer the best solution for specific applica-
tions. Service and maintenance performed by
skilled technicians are an integral part of our
offering. Service is the responsibility of dedicated
divisions in each business area. This includes the
development of service products, sales and mar-
keting, technical support, and service delivery,
all supported by data analysis from connected
equipment.

Stable service business

37% of the Group's revenues come from service
(spare parts, maintenance, repairs, consumables,
accessories, and specialty rental), often gener-
ated from service contracts. An increased
amount of connected equipment gives additional
opportunities to support the service business in
developing value for our customers. The service
business provides a strong base as revenues
from service are more stable than revenues from
equipment sales.

Increase customer value

Customer focus is a guiding principle for Atlas
Copco Group. Surveys are conducted regularly to
learn from customers’ experience and opinions
about their interaction with the Group. Custom-
ers are also often engaged in feedback discus-
sions to improve our products and services. A
number of key performance indicators on cus-
tomer satisfaction have been established, which
are continuously followed up to ensure improved
satisfaction.

Manufacturing and logistics

We strive to have manufacturing close to our
customers. As a result, our production facilities
are located in Europe, Asia, and the Americas.
Local manufacturing also brings resilience and
the ability to adapt to changing conditions.

Our philosophy is to manufacture in-house
such components that are critical to the equip-
ment's performance. For other components,
we leverage the capacity and competence of
our business partners. Flexible purchasing and
logistics are of greatimportance.

Purchased components account for approxi-
mately 75% of the production cost of equipment,
while the remaining 25% are internally manufac-
tured core components, assembly costs and
overhead. Equipment sales generate about 63%
of revenues, and manufacturing and logistics are
organized to be able to adapt quickly to changes
in demand. Equipment manufacturing is based
primarily on customer orders, while only some
standard, high-volume equipment is manufac-
tured based on projected demand.

Global reach with
local presence

Atlas Copco Group has a global reach
with sales in around 180 countries.
Sales and service are performed by
employees with strong application
and process knowledge.

75%

About 75% of the production
cost of equipment represents
purchased components.
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THIS IS HOW WE DO BUSINESS

This is how we do business, continued

The assembly of equipment is generally carried
outin the Group's own facilities, and we take
responsibility for the products’ functionality and
quality. In order to optimize production flows, the
assembly is typically lean, and the final product

is generally shipped directly to the end user.

The organization works continuously to efficiently
use human, natural, and capital resources while
ensuring the highest quality.

Innovation

At Atlas Copco Group we believe there is always a
better way of doing things. By developing the
right technologies, we will contribute to a better
tomorrow. Hence, innovation and product devel-
opment are of the greatest importance. Innova-
tion willimprove customer value and strengthen
customer relationships, our brands, and financial
performance. Products are designed internally,
and research and development expenditures
correspond to about 4% of total revenues.

The fundamental objective is to design and effi-

Agile and resilient operational setup

DETERIORATING BUSINESS
Volume/ CLIMATE

Profits
Atlas Copco Group can:
- reduce variable costs

- reduce working capital

ciently produce new and improved products that
provide sustainable and tangible customer bene-
fits in terms of productivity, energy efficiency,
and/or lower life-cycle costs. New hardware and
software are developed by skilled engineers in
the divisions. Atlas Copco Group protects its tech-
nical innovations with patents. Innovation also
includes improved processes to optimize the
flow and utilization of assets and information.
Overcapacities and inefficiencies must always

be challenged.

Investments in fixed assets and working
capital

Our manufacturing philosophy results in a mod-
erate need for investments in property, plant and
equipment, which can be adapted to short and
medium-term changes in demand. Most invest-
ments relate to machining equipment for core
manufacturing activities and to production facili-
ties, primarily for core component manufacturing
and assembly operations.

IMPROVING BUSINESS CLIMATE

Atlas Copco Group can:
- add needed resources
- add working capital

- add small incremental

investments

RESILIENCE

Asset-light operations
Profitable aftermarket business ime

The working capital requirements are affected by
the relatively high share of sales through own
customer centers, which affects the amount of
inventory and receivables. In an improving busi-
ness climate with higher volumes, more working
capital will be tied up. If the business climate
deteriorates, working capital will be released.

Acquisitions

Acquisitions are primarily made in, or very close
to, existing core businesses, with the aim to grow
existing businesses or create new platforms for
growth. All divisions are required to map and
evaluate businesses that are adjacent, and may
offer tangible synergies, to existing businesses.
All acquired businesses are expected to contrib-
ute positively to economic value added.

Atlas Copco Group 2024 9
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This is how we do business, continued

Structure and governance

Atlas Copco Group's organization is based on the principle of
decentralized responsibilities and authorities (see organization
chart to the right). The organization consists of both operating
and legal units. Each operating unit has a business board reflect-
ing the Group's operational structure. The duty of the business
board is to serve in an advisory and decision-making capacity con-
cerning strategic and operative issues. It also ensures the imple-
mentation of controls and assessments. Each legal company has
a legal board focusing on compliance and reflecting the legal
structure of the Group.

The Board of Directors is responsible for the organization and
management of the Group, regularly assessing the Group's finan-
cial situation and financial, legal, social and environmental risks,
and ensuring that the organization is designed for satisfactory
control. The Board of Directors is also responsible for recruiting
and appointing the President and CEO.

The President and CEO is responsible for the daily manage-
ment of the Group following the Board's guidelines and instruc-
tions. The President and CEO is also responsible for ensuring that
the organization works towards achieving the targets for sustain-
able, profitable growth. The President and CEO leads the Group
Management, which also consists of the business area presidents
and five functional heads.

The business areas are responsible for developing their
respective operations by implementing and following up on strat-
egies and objectives to achieve sustainable, profitable growth.

The divisions are separate operational units, responsible for
delivering results in line with the strategies and objectives set by
the business area. Each division has global responsibility for a
specific product or service offering. A division can include one or
more product companies (units responsible for product develop-
ment, manufacturing and marketing), distribution centers, and
several customer centers (units responsible for customer con-
tacts, sales and service) dedicated or shared with other divisions.

Regional holding functions are established worldwide to
support the divisional structure of the Group and to represent
Group Management.

THIS IS HOW WE DO BUSINESS

Atlas Copco Group's organization is based on the principle of
decentralized responsibilities and authorities

As of January 1, 2025

BOARD OF DIRECTORS
PRESIDENT AND CEO
GROUP MANAGEMENT
COMPRESSOR TECHNIQUE VACUUM TECHNIQUE INDUSTRIAL TECHNIQUE POWER TECHNIQUE
Divisions Divisions Divisions Divisions

Compressor Technique Service

Industrial Air

Oil-free Air Semiconductor

Air and Gas Applications

Medical Gas Solutions

Scientific Vacuum

Gas and Process

Industrial Vacuum

Airtec

Vacuum Technique Service

Semiconductor Service

Semiconductor Chamber
Solutions

Industrial Technique Service

Motor Vehicle Industry Tools and
Assembly Systems

General Industry Tools and
Assembly Systems

Power Technique Service
Specialty Rental
Portable Air
Portable Power and Flow

Industrial Flow

Chicago Pneumatic Tools

Industrial Assembly Solutions

Machine Vision Solutions

Divisions generally conduct business through product companies, distribution centers, and customer centers.

Atlas Copco Group is unified and strengthened through:

A shared purpose,
vision and identity

Shared goals and
strategic fundamentals

The corporate culture and the
core values: interaction, commitment,
and innovation

Common processes and shared best
practices gathered in the handbook of
policies and guidelines The Way We Do Things

One common Group The sharing of resources
identity and a common and infrastructure/
brand governance model | service providers

Aninternal job A common
market leadership
model

One Group Treasury

The Group's Code of Conduct

Atlas Copco Group 2024 10
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THIS IS HOW WE DO BUSINESS

This is how we do business, continued

Culture, leadership and people

Atlas Copco Group's culture is characterized by
high-performing teams and a commitment to
people, customers, products, innovation, and
sustainability. We believe that there is always a
better way of doing things and advocate freedom
with accountability. Several activities are carried
outon aregular basis to maintain and develop
our corporate culture, such as recurring work-
shops for employees on company values,
strategy, and guidelines.

In the Group, leadership is defined as the
ability to create lasting results through people.
We believe that competent and committed lead-
ers are crucial to achieving sustainable, profitable
growth. Freedom to act and accountability are
guiding principles.

All leaders are given a mission statement from
their manager, outlining long-term expectations
and goals in both quantitative and qualitative
terms. The timeframe of the mission is typically
three to five years. Based on the mission state-
ment, the leader is expected to develop a vision,
and clarify how the mission will be achieved,
including the strategies, organization and people
needed to make it happen.

Atlas Copco Group's performance is closely
related to how the Group succeeds in being a
good employer, attracting and developing
resourceful and motivated people. With a
global business conducted through numerous
companies, we work with continuous compe-
tence development and knowledge sharing,
while embedding our core values: interaction,
commitment and innovation, across all people
processes.

Atlas Copco Group has a strong culture of
growing talents by encouraging employees to
take accountability for their own career and com-
petence development. The Group enables and
encourages internal mobility and growth by

offering continuous learning activities and an
internal job market. With the ambition to develop
individuals and teams to reach their full potential,
Atlas Copco Group offers accessible tools and
targeted learning content, both digital and class-
room courses and programs, to all employees.

If the Group needs to adapt capacity in a dete-
riorating business climate, the first action is to
stop recruitment. Layoffs are the last resort.

Processes

Group-wide strategies, processes, principles,
guidelines, and shared best practices are gath-
ered in the handbook of policies and guidelines
The Way We Do Things, which is available to all
employees. Although most of the processes are
self-explanatory, managers are provided regular
training in their implementation. Wherever Atlas
Copco Group's employees are located, they are
expected to work in accordance with the pro-
vided processes, principles and guidelines.

The handbook covers governance, safety, health,
environment and quality, accounting and busi-
ness control, treasury, tax, audit and internal con-
trol, Information technology (IT), people, culture,
legal, communications and branding, risk, crisis
management, administrative services, insurance,
standardization, and acquisitions.

THE GROUP’S CODE OF CONDUCT

Internal policy documents related to busi-
ness ethics and social and environmental
performance are summarized in Atlas Copco
Group's Code of Conduct. All employees in
Group companies, as well as our business
partners, are expected to adhere to these
policies. Allemployees are also required to
annually sign a compliance statement and
participate in a biennial ethics training.

OUR CORE VALUES

Our values reflect how we behave internally
andin relation to external stakeholders.

INNOVATION

INTERACTION COMMITMENT

INTERACTION
We interact and develop close relationships
with customers, internally and externally,
as well as with other stakeholders. This
takes place in many ways: physically, online
or indirectly through business partners.
We always look for what is best for a
specific target group.

INNOVATION
Our innovative spirit is reflected in
everything we do. Our customers expect
the best from Atlas Copco Group and our
objective is to consistently deliver high-quality
products and service that increase custom-
ers' productivity and competitiveness.

COMMITMENT
We operate worldwide with a long-term
commitment to our customers in each
country and market served. We keep
our promises and always strive to
exceed high expectations.
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THE YEAR IN REVIEW

The year in review

Market review and demand

The overall demand for Atlas Copco Group's
equipment and services remained stable in 2024.
The demand for service, including specialty rental
solutions, remained good and solid order growth
was achieved in all regions. In comparable cur-
rencies the order intake for service increased by
9% with positive contribution from all business
areas. Orders for equipment, on the other hand,
decreased by 2% adjusted for currency, due to
weaker demand for most product groups.

The order intake for industrial compressors
remained essentially unchanged, while the order
intake for gas and process compressors did not
fully reach the previous year's high level.

The demand for vacuum equipment was
mixed. Order volumes for vacuum equipment to
the semiconductor and flat panel industry
increased, driven by strong developmentin Asia
and a somewhat increased order intake in
Europe. The order intake for vacuum equipment
to industrial and scientific vacuum customers, on
the other hand, decreased, mainly driven by
lower order intake in Asia. Order volumes for
industrial assembly and vision solutions to the
automotive industry decreased, primarily driven
by lower investment levels among car manufac-
turersin Asia and Europe. The order intake for
industrial assembly and vision solutions to the
general industry remained at the same level as
previous year. Orders for power equipment, such
as portable compressors and generators,
decreased mainly due to significantly lower
demand in North America. Demand for industrial
pumps also decreased, but overall order intake
increased thanks to contributions from acquisi-
tions in Europe and Africa/Middle East.

In total, the Group's order intake reached
MSEK 171 115(170 627). Currency had a negative
effect of 2%, while acquisitions contributed with

2%, resulting in a flat organic order development.

See further information in the business area
sections on pages 19-31.

North America

The order intake in North America decreased 4%
in local currencies. Order volumes for industrial
compressors, and gas and process compressors,
decreased, particularly for the latter part of the
year. The order intake for vacuum equipment
decreased markedly, driven primarily by lower
demand from the semiconductor industry. Order
volumes for industrial assembly and vision solu-
tions remained essentially unchanged due to a
weaker demand from the automotive industry,
that was compensated by increased demand
from the general industry. Orders for power
equipment, such as portable compressors, gen-
erators, and pumps, decreased. The service busi-
ness continued to develop well with increased
order intake in all business areas. In total, North
America accounted for 26% (27) of orders
received.

South America

Orders received in South America increased 12%
in local currencies. Order intake for industrial
compressors and power equipment increased
markedly. Orders for industrial assembly and
vision solutions also increased. The demand for
service increased and solid order growth was
achieved in all business areas. South America
accounted for 4% (4) of orders received.

Europe

The order intake in Europe increased 2% in local
currencies. The order intake for industrial com-
pressors and vacuum equipment was basically
unchanged. The demand for gas and process
compressors did not reach the previous year'’s

level and the order intake decreased markedly.
Orders for power equipment, such as portable
compressors and pumps, increased. Solid order
growth was achieved for the service business
within all business areas. In total, Europe
accounted for 27% (27) of orders received.

Africa/Middle East

Orders received increased 49% in Africa/Middle
Eastinlocal currencies. The strong order growth
was driven by significantly higher demand for
industrial compressors and gas and process
compressors. Strong order growth was also
achieved for power equipment. The demand for
service increased and the order intake increased
in all business areas. In total, Africa/Middle East
accounted for 7% (5) of orders received.

Asia/Oceania

The order intake in Asia/Oceania remained
unchanged in local currencies. The demand for
compressors weakened and the order intake for
industrial compressors, and gas and process
compressors, decreased. Orders for industrial
assembly and vision solutions also decreased
due to lower investment levels in the automotive
and general industry. The order intake for
vacuum equipment increased, driven by higher
demand from the semiconductor and flat panel
industry. Orders for industrial and scientific
vacuum equipment decreased. The demand for
power equipment, such as portable compres-
sors, generators and pumps, decreased, but
thanks to contributions from acquisitions, the
order intake increased. The service business

achieved solid order growth in all business areas.

Asia/Oceania accounted for 36% (37) of orders
received.

Market presence

Atlas Copco Group had own customer centers
in 73 (71) countries and production facilities in
28 (26) countries. Revenues were reported in
179 (182) countries.

Important events - before and after period end
Acquisitions and divestments

The Group completed 33 acquisitions during

the year. In total, the acquisitions added net
revenues of approximately MSEK 3 410 com-
pared to the previous year. See further informa-
tion in note 2 and in the business area sections
on pages 19-31.

New President and CEO

As of April 27,2024, Vagner Rego became President
and CEO of Atlas Copco AB, succeeding Mats
Rahmstrom. Before taking on the role as President
and CEO, Vagner Rego was President of the Com-
pressor Technique business area.

Changesin Group Management

On February 20, 2024, Philippe Ernens was
appointed President of the Compressor Technique
business area and member of Group Management,
effective May 1, 2024. Philippe Ernens was previ-
ously President for the Qil-free Air division within
the Compressor Technique business area.

On September 23, 2024, Koen Lauwers was
appointed President of the Vacuum Technique
business area and member of Group Management,
effective January 1, 2025. Koen Lauwers was previ-
ously President for the Semiconductor division
within the Vacuum Technique business area.

As of January 1, 2024, Marcus Hvied became
member of Group Management after having
been appointed Senior Vice President, Chief
Information Officer.
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Financial targets - growth
and return development

Annualrevenue growth rate, average (FX adjusted) '

%
20
15
10
Goal

5 :l:.:.:

0
10 years 5 years 3years
Capital employed and return

MSEK %
150 000
120 000

90 000 4-

60 000

30000

2020 2021 2022 2023 2024

Dividend/earnings per share, average 2
including discontinued operations

%
60

50 I —

The Group's target for annual revenue
growth is 8%, measured over a business
cycle. At the same time, the ambition is to
grow faster than the most important compe-
titors. Growth should primarily be organic,
supported by selective acquisitions.

The Group's target is to deliver sustained
high return on capital employed, by
constantly striving for operational
excellence and generating growth.

Il Capital employed, MSEK
Return on capital employed, %

The Group aims to have a strong and cost-
efficient financing of the business. The priority
for the use of capital is to develop and grow the

Orders received by region and order
developmentin local currency

Goal
40
2 busines;. The strong profitability and cash North South Europe Africa/ Asia/
generation al.\owthe.Grgu.pto dothatwhlle America America Middle East Oceania
20 at the same time maintaining the ambition to
10 distribute about 50% of earnings as dividends
to shareholders. Share: 26% Share: 4% Share: 27% Share: 7% Share: 36%
0
10 years 5years 3years . ’ '
Dividend policy history
-2003 30-40% of earnings
2003-2011 40-50% of earnings
20m- about 50% of earnings Change: -4% Change: +12% Change: +2% Change: +49% Change: 0%
" Figures for the years between 2015 and 2017 are best 2 Dividend for the fiscal year 2024
estimated numbers, as the effects of the distribution of is based on the proposal from
Epiroc and restatements for IFRS 15 are not fully reconciled. the Board of Directors.
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THE YEAR IN REVIEW

Revenues and return

Revenues

The Group's revenues increased 2% to a record MSEK 176 771

(172 664), corresponding to a 2% organic increase. Currency had

a negative effect of 2%, and acquisitions contributed with 2%
during the year. The Group's target is to achieve an annual revenue
growth of 8% over a business cycle. For the period 2015-2024, the
average annual revenue growth has been 9%*.

Operating profit

The operating profit also reached a record of MSEK 38 166 (37 091),
corresponding to a margin of 21.6% (21.5). Items affecting compa-
rability amounted to MSEK -575 (-1 126) whereof the change in
provision for share-related long-term incentive programs, reported
in Common Group Items was MSEK -268 (-520).
Other items affecting comparability includes MSEK +65 for a
partial release of a provision for a commercial dispute recorded in
Q4 2023, MSEK =194 attributed to costs related to a management
buyout in Russia in the form of an asset transfer, both reported in
Common Group Items, restructuring costs of total MSEK -400 in
the business areas Vacuum Technique and Industrial Technique,

and MSEK +222 related to a representations and warranties insur-
ance claim in the Vacuum Technique business area. The adjusted
operating profitincreased 1% to MSEK 38 741 (38 217), corre-
sponding to a margin of 21.9% (22.1). See the sales and profit
bridge below.

The operating profit for the Compressor Technique business
area increased by 7% to MSEK 19 716 (18 488), corresponding to
amargin of 25.2% (24.5). The margin was positively affected by
currency and by the combination of volume, price and mix, while
acquisitions had a negative effect.

The operating profit for the Vacuum Technique business area
decreased 11% to MSEK 8 541 (9 607), corresponding to a margin
0f 21.1% (22.4). Items affecting comparability amounted to MSEK
-4, whereof MSEK -226 related to restructuring costs and MSEK
+222 related to a recovered representations and warranties insur-
ance claim, attributed to an acquisition dating back before 2020.
The adjusted operating margin was 21.1% (22.4), negatively
affected by lower revenue volumes and dilutions from acquisition.
Currency had a positive effect on the margin.

The operating profit for the Industrial Technique business area

decreased 2% to MSEK 6 066 (6 183), including items affecting
comparability of MSEK -174 related to restructuring costs. The
operating margin was 20.5% (21.7). The adjusted operating margin
was 21.1% (21.7), negatively affected by an unfavorable sales mix
and dilution from acquisitions.

The operating profit for the Power Technique business area
increased 6% to a record MSEK 5 488 (5 191), corresponding to a
margin of 18.5% (19.3). The lower margin was primarily due to
negative effects from volume and dilution from acquisitions.
Currency had no material effect on the operating margin.

Net costs for common Group items and eliminations were
MSEK -1 645 (-2 378). The decrease was mainly due to last year's
higher costs linked to a provision recorded of MSEK -606 related
to a commercial dispute originating from an agreement dating
back to before the current Group structure and the split of the
Groupin 2018.

Ordersreceived, revenues and operating margin

MSEK %

200 000 40
* Currency adjusted. Figures for the years 2015-2017 are best estimated numbers, as the effects of the distribution of Epiroc and restatements for IFRS 15 are not fully reconciled.

150 000 - 30 Il Orders received,

MSEK
100 000 . 20 Revenues, MSEK
. : ; B ] - Operating
Sales bridge Compressor Technique Vacuum Technique Industrial Technique Power Technique margin, %
Orders received Revenues Orders received Revenues Orders received Revenues Orders received Revenues 50000 - 10
2023, MSEK 79492 75552 35723 42812 29497 28453 26 940 26899
0 0
Structural change, % +1 +1 +2 +1 +0 +0 +10 +9 2020 2021 2022 2023 2024
Currency, % -2 -2 -1 -1 -1 -1 -1 -1
Organic™, % +2 +5 +2 -6 -5 +5 -6 +2
Total, % +1 +4 +3 -6 -6 +4 +3 +10
2024, MSEK 79976 78 259 36629 40 441 27 656 29522 27 866 29622 Sales bridge,
V. ) ) Atlas Copco Group Orders received Revenues
‘olume, price and mix.
2023, MSEK 170627 172 664
0

Bridge - revenues Volume, price, Items affecting Share-based long-term Structural change, % 2 2
and operating profit, MSEK 2024 mix and other Currency Acquisitions comparability incentive programs 2023 Currency, % -2 -2
Revenues 176771 3242 -2 545 3410 - - 172 664 Organic*, % +0 +2
Operating profit 38166 94 385 45 299 252 37091 Total, % +0 +2
Effect on margin, % 21.6 215 2024, MSEK 171115 176771

* Volume, price and mix.
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THE YEAR IN REVIEW

Revenues and return, continued

Depreciation and EBITDA

Depreciation, amortization and impairment costs were MSEK
8813 (7 779) and earnings before depreciation and amortization,
EBITDA, reached MSEK 46 951 (44 852), corresponding to a margin
of 26.6% (26.0).

Net financial items

The Group's net financial items totaled MSEK -366 (-649) whereof
interest net was MSEK -258 (-521). The lower interest net was
mainly a result of lower net debt. Other financial items were MSEK
-108 (-128). See notes 7 and 26.

Profit before tax

Profit before tax increased 4% to MSEK 37 800 (36 442). Excluding
items affecting comparability, profit before tax was MSEK 38 375
(37 568), corresponding to a margin of 21.7% (21.8).

Taxes

Taxes for the year amounted to MSEK 8 006 (8 390), corresponding
to an effective tax rate of 21.2% (23.0) in relation to profit before
tax. The lower effective tax rate was partly due to the release of a
provision for an R&D tax incentive in the second quarter.

See note 8.

Profit and earnings per share

Profit for the year increased 6% to MSEK 29 794 (28 052).
This corresponds to basic and diluted earnings per share of
SEK6.11(5.76) and SEK 6.10 (5.75) respectively.

Depreciation, amortization

and impairment, MSEK 2024 2023
Rental equipment 1098 897
Other property, plant and equipment 2244 1944
Right-of-use assets 1855 1639
Intangible assets 3616 3299
Total 8813 7779
Key financial data, MSEK 2024 2023 Change, %
Orders received 171115 170627 0
Revenues 176771 172 664 2
EBITDA 46951 44852
-in % of revenues 26.6 26.0
EBITA' 40489 39242
-in % of revenues 229 227
Operating profit 38166 37091 3
-in % of revenues 21.6 215
Adjusted operating profit 38741 38217 1
-in % of revenues 219 221
Profit before tax 37800 36442 4
-in % of revenues 214 211
Profit for the year 29794 28052 6
Basic earnings per share, SEK 6.11 5.76
Diluted earnings per share, SEK 6.10 5.75

' Operating profit excluding amortization of intangibles related to acquisitions.

Revenues and operating profit, Revenues Operating profit Operating margin, % Return on capital employed, % Investments in tangible fixed assets '

MSEK 2024 2023 2024 2023 2024 2023 2024 2023 2024 2023
Compressor Technique 78 259 75552 19716 18488 25.2 24.5 85 85 1760 1091
Vacuum Technique 40 441 42812 8541 9607 211 22.4 20 22 1358 1742
Industrial Technique 29522 28453 6 066 6183 20.5 21.7 21 21 604 738
Power Technique 29622 26899 5488 5191 185 19.3 18 22 2940 2089
Common Group functions/eliminations -1073 -1052 -1645 -2378 102 143
Total Group 176 771 172 664 38166 37091 21.6 215 28 30 6764 5803

" Excluding right-of-use assets.
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THE YEAR IN REVIEW

Revenues and return, continued

Balance sheet

The Group's total assets increased 14% to MSEK 208 538 (182 684).
Cash, cash equivalents and other current financial assets increased
to MSEK 19402 (11 852), as a net effect of operational cash genera-
tion (see next page), dividend to shareholders of MSEK -13 647
(=11 203), and acquisitions of MSEK -7 424 (-4 314).

Working capital ratios

The ratio of inventories to revenues at year end decreased to
16.4% (17.0), and trade receivables was 19.1% (18.9). Trade
payables were 9.5% (10.3).

Capital turnover
The capital turnover ratio was 0.89 (0.94) and the capital employed
turnover ratiowas 1.28 (1.38).

Equity

Atyear end, Group equity including non-controlling interests
was MSEK 113 760 (91 500), corresponding to 55% (50) of total
assets. Equity per share was SEK 23 (19). Atlas Copco AB's market
capitalization at year end was BSEK 800 (816), a decrease of 2%.
The information related to public takeover bids is the same as

for the Parent Company and described on page 18.

Total comprehensive income for the year was MSEK36 113
(22 900). See page 101 and note 9. Shareholders' transactions
include dividends totaling MSEK -13 652 (-11 211), sales and
repurchases of own shares of net MSEK 45 (265), and share-based
payments of net MSEK -238 (-472). See page 103 and note 19.

Return on capital employed and return on equity

Return on capital employed reached 28% (30) and the return on
equity was 29% (32). The Group uses a weighted average cost of
capital (WACC) of 8% (8) after tax as an investment and overall
performance benchmark.

Balance sheet in summary, MSEK Dec31,2024 Dec 31,2023
Intangible assets 77107 67501
Rental equipment 5947 4345
Other property, plant and equipment 17 745 14358
Right-of-use assets 7133 5763
Other fixed assets 5095 4510
Inventories 29012 29283
Receivables 47097 45072
Current financial assets 434 965
Cash and cash equivalents 18968 10887
Total assets 208538 182684
Total equity 113760 91 500
Interest-bearing liabilities 37504 35293
Non-interest-bearing liabilities 57274 55891
Total equity and liabilities 208538 182684
Equity, MSEK 2024 2023
Opening balance 91 500 80026
Profit for the year 29794 28052
Other comprehensive income for the year 6319 -5152
Shareholders' transactions -13652 -11211
Change of non-controlling interests -8 -8
Acquisition and divestment of own shares 45 265
Share-based payments, equity settled -238 -472
Closing balance 113760 91500
Equity attributable to

-owners of the parent 113700 91450

- non-controlling interests 60 50
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THE YEAR IN REVIEW

Revenues and return, continued

Interest-bearing debt and netindebtedness

Total interest-bearing debt was MSEK 37 504 (35 293), whereof
MSEK 2 740 (2 584) in post-employment benefits. The Group has
an average maturity of 4.7 years on interest-bearing liabilities.
See notes 20 and 22 for additional information. The Group's net
indebtedness, amounted to MSEK 18 102 (23 441) at year end.
The net debt/EBITDA ratio was 0.4 (0.5) and the debt/equity ratio
was 16% (26).

Creditrating

Atlas Copco AB's long-term and short-term debt is rated by
Standard & Poor’s and Fitch with the long-/short-term rating
A+/A-1 and A+/F1+, respectively.

Operating cash flow and investments
Operating cash surplus was MSEK 47 099 (45 781). Cash flows from
financial items were MSEK 151 (-883). Net pension funding and
payments were MSEK -517 (-512). The working capital decreased
by MSEK 2 068 (increase of 5 775), primarily due to lower invento-
ries. Netinvestments in rental equipment were MSEK 2 444 (1 769).
Gross investments in property, plant and equipment increased
to MSEK 4 236 (3 987).In 2024, Compressor Technique made
notable investments in a production and R&D facility in China, a
production and R&D facility in India, a compressor production facil-
ity in Turkiye, and a service center for gas and process compressors
in the USA. Vacuum Technique invested in a service facility, and a
production facility for dry vacuum pumps in the USA, new machin-
ery in a production facility in India, and a production facility for

turbo pumpsin Japan. Industrial Technique invested in new
machinery in a production facility in Sweden and in a production
and R&D facility in China. Power Technique made investmentsin a
rental depot in Spain, and in production facilities for portable com-
pressors in Belgium and China. Cash received from sale of prop-
erty, plant and equipment equaled MSEK 74 (101).

Net investments in intangible assets, mainly related to capitali-
zation of product development expenditures, were MSEK 1 788
(1 464). Net investments in other assets were MSEK 52 (-18).
In total, the operating cash flow reached MSEK 30 981 (23 192).

Cash flow from structural changes
The net cash flow from structural changes, i.e. acquisitions and
divestments, amounted to MSEK -7 424 (-4 314). See also note 2.

Cash flow from financing

Dividends paid amounted to MSEK -13 647 (-11 203). Sales and
repurchases of own shares resulted in a net of MSEK 45 (265),

all related to hedging or deliveries of shares for the long-term
incentive plans described on page 129. Change in interest-bearing
liabilities was MSEK -2 238 (-7 330).

Employees

In 2024, the average number of employees in the Group increased
by 3 096 to 54 206. At year end, the number of employees was
55146 (52 778), and the number of consultants/external work-
force was 3001 (3 123). For comparable units, the total workforce
increased by 667. See also note 4.

Calculation of operating cash flow, MSEK 2024 2023
Operating cash surplus 47099 45781
Net financial items 151 -883
Taxes paid -9470 -8758
Pension funding =517 -512
Change in working capital 2068 -5775
Increase in rental equipment, net 2444 -1769
Cash flows from operating activities 36 887 28084
Investments of property, plant and
equipment, net -4162 -3886
Other investments, net -1736 -1482
Cash flow from investments -5898 -5368
Adjustment for currency hedges of loans -8 476
Operating cash flow 30981 23192
Average number of employees (FTE) 2024 2023
Atlas Copco Group 54206 51110
-Sweden 1680 1576
- Outside Sweden 52526 49534
Business areas
- Compressor Technique 22956 21638
-Vacuum Technique 12 801 12620
- Industrial Technique 10196 9746
- Power Technique 7338 6242
- Common Group functions 915 864
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THE YEAR IN REVIEW

Parent Company

Atlas Copco AB is the ultimate Parent Company of the
Atlas Copco Group and is headquartered in Nacka, Sweden.

Earnings

Profit before tax amounted to MSEK 20 599 (11 621) and profit

for the year amounted to MSEK 20 191 (11 374). The difference
between the years is mainly due to increased dividends from Group
Companies.

Financing

The total assets of the Parent Company were MSEK 204 674

(198 050). At year end 2024, cash and cash equivalents amounted
to MSEK 0 (0) and interest-bearing liabilities amounted to MSEK
35002 (34 605). Equity represented 82% (82) of total assets and
non-restricted equity totaled MSEK 162 807 (156 444).

Employees
The average number of employees in the Parent Company was
126 (119).

Remuneration

Principles for remuneration, fees and other remuneration paid to
the Board of Directors, the President and CEO, and other members
of Group Management, other statistics, and the guidelines regard-
ing remuneration and benefits to Group Management as approved
by the Annual General Meeting, are specified in note 4.

Financial risks, risks and factors of uncertainty

Atlas Copco Group is subject to currency risks, interest rate risks
and other financial risks. Atlas Copco Group has adopted a policy to
control the financial risks to which Atlas Copco AB and other Group
companies are exposed. A financial risk management committee
meets regularly to make decisions about how to manage these
risks. See also Risks, risk management and opportunities on

pages 82-87.

Appropriation of profit
The Board of Directors proposes to the Annual General Meeting
2025, a dividend of SEK 3.00 (2.80) per share to be paid for the 2024
fiscal year. Excluding shares currently held by the Company, the
proposed dividend corresponds to a total of MSEK 14 612 (13 647).
In order to facilitate a more efficient cash management, the
dividend is proposed to be paid in two equal installments, the first
with record date May 2, 2025, and the second with record date
October 21, 2025.

SEK

Retained earnings including reserve for fair value

142615979719
20190711 361
162 806 691 080

Profit for the year

The Board of Directors proposes that these earnings
be appropriated as follows:

To the shareholders, a dividend of SEK 3.00 per share

To be retained in the business

14611 841 946
148194849 134
Total 162 806 691 080

Shares and share capital

Atyear end, Atlas Copco AB's share capital totaled MSEK 786 (786)
and a total number of 4 918 452 416 shares divided into
3357576384 class Ashares and 1 560 876 032 class B shares were
issued. Net of 47 838 434 class A shares and 0 class B shares held
by the Group, 4 870 613 982 shares were outstanding. Class A
shares entitle the owner to one vote while class B shares entitle the
owner to one tenth of a vote. Class A shares and class B shares
carry equal rights to a part of the Company’s assets and profit.

Investor AB is the single largest shareholder in Atlas Copco AB.
Atyear end 2024, Investor AB held a total of 835 653 755 shares,
representing 22.3% of the votes and 17.0% of the capital.

There are no restrictions prohibiting the right to transfer shares
of the Company, nor is the Company aware of any such agreements.
In addition, the Company is not party to any material agreement
that enters into force or is changed or ceases to be valid if the con-
trol of the Company is changed as a result of a public takeover bid.
There is no limitation to the number of votes that can be cast at a
General Meeting of shareholders.

As prescribed by the Articles of Association, the General Meeting
has sole authority for the election of Board members and there are
no other rules relating to the election or dismissal of Board mem-
bers or changes in the Articles of Association. Correspondingly,
there are no agreements with Board members or employees
regarding compensation in case of changes of current position
reflecting a public takeover bid.

Statutory sustainability report

Atlas Copco AB has prepared a sustainability report in accordance
with the Global Reporting Initiative's guidelines (GRI Standards)
which, in combination with the EU Taxonomy regulation disclo-
sures on pages 54-59, also constitutes Atlas Copco AB's statutory
sustainability report and encompasses all its subsidiaries. The
sustainability report has been prepared in accordance with the
disclosure requirements set out in the Swedish Annual Accounts
Act, in accordance with the old version in force before 1 July

2024. The scope and content of the sustainability report are
defined on page 81.
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THE YEAR IN REVIEW - BUSINESS AREAS

Business areas

Atlas Copco Group offers customers innovative compressed air and gas solutions, air treatment systems, vacuum
solutions, industrial power tools and assembly systems, machine vision, and power and flow solutions. The Group's
four business areas are responsible for developing their respective operations by implementing and following up

on strategies and objectives to achieve sustainable, profitable growth.

Compressor Technique, page 20

The Compressor Technique business area provides compressed air and gas solutions
such as industrial compressors, gas and process compressors and expanders, air and gas
treatment equipment, air management systems, and service through a global network.

Key figures, MSEK 2024 2023 Change, %
Orders received 79976 79492 1%
Revenues 78259 75552 4%
EBITA* 20302 19073

-as a percentage of revenues 259 25.2

Operating profit 19716 18488 7%
Operating margin, % 25.2 245

Return on capital employed, % 85 85

Investments 1760 1091

Average number of employees 22956 21638

* Operating profit excluding amortization of intangibles related to acquisitions.

Vacuum Technique, page 26
= The Vacuum Technique business area provides vacuum products,
= exhaust management systems, valves and related products, and
—— service through a global network.

Key figures, MSEK 2024 2023 Change, %
Orders received 36629 35723 3%
Revenues 40 441 42812 -6%
EBITA* 9316 10327

- as a percentage of revenues 23.0 241

Operating profit 8541 9607 -11%
Operating margin, % 211 22.4

Return on capital employed, % 20 22

Investments 1358 1742

Average number of employees 12801 12620

* Operating profit excluding amortization of intangibles related to acquisitions.

Industrial Technique, page 23

The Industrial Technique business area provides industrial power tools,
assembly and machine vision solutions, quality assurance products, and
service through a global network.

Key figures, MSEK 2024 2023 Change, %
Orders received 27 656 29497 -6%
Revenues 29522 28453 4%
EBITA* 6574 6730
- as a percentage of revenues 22.3 23.7
Operating profit 6066 6183 -2%
Operating margin, % 20.5 21.7
Return on capital employed, % 21 21
Investments 604 738
Average number of employees 10196 9746

* Operating profit excluding amortization of intangibles related to acquisitions.

Power Technique, page 29

The Power Technique business area provides portable air and power, industrial and portable
flow solutions through products such as mobile compressors, generators, energy storage

systems, dewatering and industrial pumps, along with a number of complementary products.

It also offers specialty rental and provides service through a global network.

Key figures, MSEK 2024 2023 Change, %
Orders received 27 866 26940 3%
Revenues 29622 26899 10%
EBITA* 5943 5490
- as a percentage of revenues 201 204
Operating profit 5488 5191 6%
Operating margin, % 18.5 19.3
Return on capital employed, % 18 22
Investments 2940 2089
Average number of employees 7338 6242

* Operating profit excluding amortization of intangibles related to acquisitions.
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THE YEAR IN REVIEW - COMPRESSOR TECHNIQUE

Compressor Technique

The overall demand for the business area’s equipment and services remained basically unchanged. A weaker
order intake for equipment was compensated by a solid order development for the service business. The
business area continued investing in product development, digital capabilities, and market presence, and

a new division was created. In addition, 17 acquisitions were closed during the year.

Market development

The overall demand for equipment and service
remained basically unchanged, with a slightly
better development of the order intake in the first
half of the year than in the latter part. In total, the
order intake increased by 2% organically.

Solid order growth was achieved for the service
business in all regions. The order growth was
driven by increased demand for spare parts, main-
tenance, repair services, and service contracts,
which were supported by a rise in the number of
connected products and a larger installed base in
the market.

The order intake for equipment remained
largely unchanged, with increased demand in
Africa/Middle East and South America, while the
demand in Asia, Europe, and North America
weakened.

Orders for industrial compressors remained
essentially unchanged, with a slightly better
development for small and medium-sized com-
pressors than larger industrial compressors. The
demand for gas and process compressors was
solid, but the order intake did not fully reach the
previous year's high level. Order volumes
decreased in all regions except Africa/Middle
East, where orders increased significantly.

Market presence and organizational
development

The business area continued to invest in innova-
tion during the year with increased investments
in research and development. Several new inno-
vative products were introduced to the market.
The product portfolio was expanded, particularly
for applications related to compression of gases.
By maintaining a focus on connected products

and data analytics, the business area enhanced
its ability to assist customers with service.

Investments were also made to increase mar-
ket presence by adding more salespeople to the
organization. The business area also strength-
ened its online market presence, resulting in an
increase in digital sales leads.

Multiple activities were conducted to enhance
the business area’s digital capabilities and seize
opportunities by leveraging Al (artificial intelli-
gence) across various domains, including R&D,
finance, customer interaction, and order
management, to mention a few.

Throughout the year, the business area contin-
ued to support customers in their sustainability
ambitions. In addition to developing and deliver-
ing a range of new energy-efficient products,
the business area also established a dedicated
organization focused specifically on helping cus-
tomers optimizing the energy efficiency of their
existing compressor rooms.

To further strengthen its focus on growth,
emphasizing an application-driven approach
to meet customers’ needs, a new division was
created, the Air and Gas Applications division.

The business area continued to investin its
operational footprint during the year. Major
investments were made in a production and
R&D facility in Wuxi, China, a production and
R&D facility in Talegaon, India, a compressor
production facility in Istanbul, Turkiye, and in a
service center for gas and process compressors
in Houston, USA.

The business area also increased its presence
in targeted markets and customer segments
through a large number of acquisitions, see the
following section.

The business area closed in total

17 acquisitions in 2024:

e Hycomp Inc.

¢ Ace Air (NI) Ltd.

e Druckluft-Technik-Nord GmbH

e Pacific Sales & Service, Inc.

e Zahroof Valves Inc.

e Tecturbo

e Baraghini CompressoriS.r.l.

e AE Industrial Ltd.

* Emcovele S.A.

e Kingsdown Compressed Air Systems Ltd.
* Compressed Air Technologies, Inc.

e Danmil A/S

e Easy Filtration S.r.l.

e Arlégica Maquinas e Equipamentos, Lda
e Pennine Pneumatic Services Ltd.

e SCSMakinaAS

* Metalplan Equipamentos LTDA

For more information see page 110 or
www.atlascopcogroup.com.

Revenues, profits and returns

Revenues reached MSEK 78 259 (75 552), an
organic increase of 5%. The operating profit
increased by 7% to MSEK 19 716 (18 488), corre-
sponding to a margin of 25.2% (24.5). The mar-
gin was positively affected by currency and by
the combination of volume, price and mix, while
acquisitions had a negative effect on the operat-
ing margin. Return on capital employed was
85% (85).

Revenues, MSEK

78 259

2023: 75552

Operating profit margin

2023: 24.5% 25-2%
Return on capital employed

2023: 85% 85%
Sales bridge Ordersreceived  Revenues
2023, MSEK 79 492 75552
Structural change, % +1 +1
Currency, % -2 -2
Organic*, % +2 +5
Total, % +1 +4
2024, MSEK 79976 78 259

*Volume, price and mix

Orders received, revenues and operating margin

MSEK %
80 000 40

60 000 - 30

A

Il Orders
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0
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THE YEAR IN REVIEW - COMPRESSOR TECHNIQUE

Orders received by customer category

Other, 16% General manu-
‘ facturing, 25%

Service, 13% .
) Electronics, 3%
Construction, 13% ’ﬂ b

Process industry, 28% Automotive, 2%

The market

The global market for equipment for compres-
sion of air and gases, gas treatment equipment,
and related services, is characterized by a diversi-
fied customer base. The customers request solu-
tions that are reliable, productive, efficient, and
suited to specific applications. Customers are
also increasingly looking for partners to support
them in reducing their environmental footprint.

Compressors are used in a broad spectrum of
applications. Clean, dry, and oil-free air, is needed
inindustrial processes, e.g. the food, pharmaceuti-
cal, electronics, and textile industries. Compres-
sors are used in wastewater treatment, and
increasingly in applications contributing to the
transition to a low-carbon society, such as hydro-
gen produced with renewable energy, LNG, car-
bon capture, and batteries for electric vehicles.
Compressed air is also used in automation and in
sectors as diverse as hospitals and high-speed
trains. Blowers are used in applications where
there is a need for a consistent flow of low-
pressure air, for example in wastewater treat-
ment, and conveying.

Gas and process compressors and expanders
are supplied to various process industries, such
as carbon capture, hydrogen, air separation
plants, power utilities, chemical and petro-
chemical plants, and LNG applications.

Stationary industrial air compressors and asso-
ciated air-treatment products, spare parts and
service represent about 90% of revenues. Large
gas and process compressors, including related
service, represent about 10%.

Revenues by region

Asia/Oceania, 31%

North
America, 26%
Africa/

Middle East, 7% '| '

Europe, 30%

South
America, 6%

Market trends

* Increased focus on energy efficiency, optimiza-
tion, energy recovery, and the reduction of COz
emissions

o Customers’ requirement of full utility room
optimization

o Accelerated investments in market segments
contributing to a low-carbon society

* Focus on total solution and total life-cycle cost

e The combination of cloud technology, big data
and Al/machine learning increases the
demand for data-driven service solutions

* New applications for compressed air and gases

Demand drivers

e Industrial production

* Demographics and consumer spending

* The transition to a low-carbon society

* Energy costs

e The need for decreased CO2z emissions drives
demand for more energy-efficient machinery

Vision and strategy

The vision is to be First in Mind—First in Choice
as a supplier of compressed air and gas solutions
by being interactive, committed and innovative,
and by offering the best value to customers. The
strategy is to further develop a leading position
in selected niches and growing the businessin a
way that is economically, environmentally and
socially responsible. This should be done by capi-
talizing on the strong global market presence,
improving market penetration in mature and
developing markets, and continuously develop-
ing improved products and solutions to satisfy

Share of revenues

Service, 43% Equipment, 57%

customer demands. The presence is enhanced
by utilizing several commercial brands. Key
strategies include growing the service business
as well as developing businesses within focused
areas such as air-treatment equipment, blowers,
and compressor solutions for green energy
segments, trains, ships, and hospitals.

By offering the most energy-efficient products,
the business area aims to contribute to a better
tomorrow and to support customers in meeting
their sustainability ambitions.

The business areais actively looking at
acquiring complementary businesses.

Strategic activities

¢ Intensify focus on research and development

* Increase focus on digitalization and connected
products

e Increase market coverage, through digital and
physical presence, and improve presence in
targeted markets/segments

* Develop new sustainable products and
solutions offering better value and improved
energy efficiency to customers

* Activities supporting customers to meet
their sustainability ambitions

e Extend the product and service offering to
current customers and adjacent segments
and applications

e Perform more service on a higher share of
the installed base of equipment

 Increase operational efficiency

e Investin people and competence development

* Acquire complementary businesses

Competition

Compressor Technique's principal competitors
in the market for industrial compressors and air
treatment equipment are Ingersoll Rand, Kaeser,
Hitachi, and Parker Hannifin. There are also
numerous regional and local competitors, for
example, in China. In the market for gas and
process compressors and expanders, the main
competitors are Siemens and MAN Turbo.

Market position
Aleading market position globally in most of
its operations.
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THE YEAR IN REVIEW - COMPRESSOR TECHNIQUE

Products and applications

The Compressor Technique business area offers all major air compression technologies, gas treatment equipment, and air
management systems. The business area aims to provide customers with the best solution for every application.

Piston compressors

Piston compressors are available as oil-injected
and oil-free. They are used in general industrial
applications as well as specialized applications.

Qil-free tooth and scroll compressors
Oil-free tooth and scroll compressors are used
in industrial and medical applications with a
demand for high-quality oil-free air. Some
models are available as WorkPlace AirSystem
with integrated dryers, as well as with energy-
efficient variable speed drive (VSD).

Rotary screw compressors

Rotary screw compressors are available as oil-
injected and oil-free. They are used in numerous
industrial applications and can feature the Work-
Place AirSystem with integrated dryers, as well as
the energy-efficient variable speed drive (VSD)
technology and energy recovery kits.

Oil-free blowers

Oil-free blowers are available with different tech-
nologies: rotary lobe blowers, rotary screw blow-
ers and centrifugal blowers. Blowers are used in
process industry applications with a demand for
a consistent flow of low-pressure air, for example
in wastewater treatment and conveying.

QOil-injected

screw compressor
with variable
speed

Oil-free centrifugal compressors

Oil-free centrifugal compressors are used in
industrial applications that require constant,
large volumes of oil-free air. They are also called
turbo compressors.

Gas and process compressors, expanders
and pumps

Gas and process compressors, expanders and
pumps are primarily supplied to the energy
industries (including oil and gas, conventional
and renewable power generation, hydrogen etc.),
as well as industrial gases. The main equipment
solutions are single- and multi-stage centrifugal
compressors, expanders and pumps, comple-
mented by oil-free gas screw compressors used
by the marine and LNG carrier industry.

Air and gas treatment equipment and
medical air solutions

Dryers, coolers, gas purifiers and filters are sup-
plied to produce the right quality of compressed
air or gas. In addition, the offering includes solu-
tions for medical air, oxygen and nitrogen gener-
ation as well as systems for biogas upgrading.

Oil-free gas screw compressors are essential equipment
aboard liquefied natural gas vessels

INNOVATIONS DURING 2024

Several new products were introduced during
the year, including:

GA 11-30 FLX, a dual-speed oil-injected rotary screw
compressor, that can provide up to 20% energy
savings, with an option for over-the-air upgrade to
total variable speed capabilities for additional energy
efficiency.

MDG 450 Aircooled, a new energy-efficient air-
cooled desiccant dryer, that minimizes system
failures, production downtime, and costly repairs
by removing moisture from compressed air with
aguaranteed dew point of -40°C.

BBR CBG, CU CBG & HN CBG, a new range for com-
pressing biogas suitable when upgrading into bio-
methane for compressed natural gas refueling and
gas grid applications.

A new purifier for on-site generation of high-purity
nitrogen. The NPH operates in conjunction with a
nitrogen generator and can deliver nitrogen with a
purity level of above 99.999%.

Principal product development and manufacturing
units are located in: Belgium, the United States, China,
South Korea, India, Germany and Italy.

QOil-Free Scroll Medical
Air System

MANAGEMENT

Compressor Technique, January 1, 2025

‘.A-.://.
Business Area Compressor
President Technique Service,

Philippe Ernens President Dirk Beyts

-\ .
Industrial Air, Oil-free Air,

President Joeri Ooms President
Ben Van Hove

Air and Gas Medical Gas
Applications, Solutions, President
President Joeri Ooms Melody Miller

Airtec, President
President Wouter Ceulemans
Robert Radimeczky

Gas and Process,

Atlas Copco Group 2024 22



Atlas Copco

Introduction

This is Atlas Copco Group

The year in review
Business areas
Compressor Technique
* Vacuum Technique
Industrial Technique
Power Technique
Sustainability report

Risks, risk management
and opportunities

The Atlas Copco AB share
Corporate governance
Board of Directors
Group Management

Internal control over
reporting

Financials

Other information

THE YEAR IN REVIEW - VACUUM TECHNIQUE

Vacuum Technique

The overall demand for vacuum equipment and related services remained essentially unchanged.
Orders for equipment to the semiconductor and flat panel display industry increased, and solid order
growth for the service business was achieved, while the order intake for industrial and scientific

vacuum equipment decreased. The business area continued investing in product development and
in its operational footprint and closed five acquisitions.

Market development

The overall demand for vacuum equipment and
related services remained essentially unchanged.
Organically, the order intake increased by 2%.

The service business developed well with
increased demand from the semiconductor
industry as well as from scientific and general
industrial customers. The order intake increased
in all regions.

The demand for vacuum equipment, however,
was mixed. Orders for equipment to the semi-
conductor and flat panel industry increased
driven by strong developmentin Asia and a
somewhat increased order intake in Europe,
while orders in North America decreased.

Order volumes for equipment to industrial
and scientific vacuum customers, on the other
hand, decreased, primarily driven by lower order
intake in Asia, but also in North America. The
order intake in Europe was unchanged.

Market presence and organizational
development

The business area continued to focus on innova-
tion with further investments in research and
development. Several new innovative products
were introduced, targeting both the semiconduc-
tor and flat panel display market, as well as the
industrial and scientific vacuum market.

The business area strengthened its market
presence through improved product offerings,
partly as a result of acquisitions, and a continued
emphasis on connected products and online
activities.

Several Alinitiatives (Artificial Intelligence) were
initiated during the year to further strengthen
support to customers, develop internal capabili-
ties and competence, and to improve internal
efficiency.

The business area supported customersin
reducing their environmental footprint through
increased delivery of energy-efficient products.
To reduce the environmental footprint of its
operations, the share of renewable energy con-

tracts in operations increased, particularly in Asia.

To enhance the operational footprint and
increase the presence and closeness to custom-
ers, major investments were made in a service
facility in Arizona, USA, a production facility for
dry vacuum pumps in New York State, USA, new
machinery in a production facility in Bengaluru,
India, and a production facility for turbo pumps in
Ina, Japan.

The business area closed in total

five acquisitions in 2024:

e Presys Co., Ltd., a manufacturer of vacuum
valves for the semiconductor market based in
South Korea.

* Montajes Electromecanicos e Ingenieria, S.A.
de C.V provides vacuum pumps and related
services to industrial customers in Mexico.

* AVT Services Pty Ltd., a company providing
vacuum pumps and system sales, and service
to customers in Australia.

* Anhui NOY Technologies Co. Ltd., a Chinese
helium leak detector manufacturer.

e ESAService S.r.l, an Italian company designing
and manufacturing leak detection and gas
recovery systems.

For more information see page 110 or at
www.atlascopcogroup.com.

Revenues, profits and returns

Revenues decreased 6% to MSEK 40 441 (42 812),
corresponding to a 6% organic decline. The oper-
ating profit decreased 11% to MSEK 8 541 (9 607),
corresponding to a margin of 21.1% (22.4). ltems
affecting comparability amounted to MSEK -4,
whereof MSEK -226 related to restructuring
costs, and MSEK +222, related to a representa-
tions and warranties insurance claim, attributed
to an acquisition dating back before 2020.

The adjusted operating margin was 21.1%
(22.4), negatively affected by lower revenue vol-
umes and dilutions from acquisitions. Currency
had a positive effect on the margin. Return on
capital employed was 20% (22).

Revenues, MSEK

40 441

2023:42 812

Operating profit margin

2023: 22.4% 21 .1 %
Return on capital employed

2023: 22% 20%
Sales bridge Orders received  Revenues
2023, MSEK 35723 42812
Structural change, % +2 +1
Currency, % -1 -1
Organic*, % +2 -6
Total, % +3 -6
2024, MSEK 36 629 40 441

*Volume, price and mix

Orders received, revenues and operating margin

MSEK %
60 000 25
48 000 20
Il Orders
36000 received
Revenues
24000
Operating
margin

12000

2020 2021 2022 2023 2024
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THE YEAR IN REVIEW - VACUUM TECHNIQUE

Orders received by customer category

Process
industry, 25% '

Other, 2%

General manu-
facturing, 10%

Electronics, 63%

The market

Vacuum and abatement solutions are required
in several applications where the pressure needs
to be below atmospheric pressure and/or the
environment needs to be clean.

The Vacuum Technique business area sells
products, systems, and services across several
targeted market sectors.

The market can be categorized into semicon-
ductor, industrial vacuum and scientific vacuum.
However, each of these sectors contain several
sub-sectors and specific applications.

Vacuum products include a broad range of
dry pumps, turbomolecular pumps and other
vacuum pumps. These are used to create highly
controlled, low-pressure, particle-free environ-
ments in a diverse set of manufacturing pro-
cesses. Such processes include semiconductor,
flat panel display, LED and solar, glass and optical
coating, scientific instruments used in life
science, research institutes focused on renew-
able energy, high-energy lasers, nanotechnology,
pharmaceuticals, heat treatment, lithium-ion
batteries, and food processing and packaging.

Abatement systems include stand-alone and
customized solutions which integrate vacuum
and exhaust management technologies. Abate-
ment is required both to prevent adverse chemi-
cal reactions within production processes and to
comply with strict requlatory emission controls.
The business area also provides value-added
services including equipment monitoring, field
and on-site servicing, remanufacturing, service
upgrades and provision of spare parts and oils.

Revenues by region

Asia/Oceania, 58%

North
America, 26%
| Europe, 15%

Africa/
Middle East, 1%

Market trends

¢ Increased use of demanding materials and
extreme working temperatures in processes
for semiconductor and industrial production

* Focus on energy efficiency

e Stricter regulatory emission standards

* Increased demand for digitally supported
service offers to increase process uptime

* Focus on total solutions and total life-cycle cost

* Focus on circularity

Demand drivers

e Industrial production

* Investments in manufacturing of semiconduc-
tors, research and development equipment,
lithium-ion batteries, flat panel display and
solar energy products

* Increase in vacuum requirements to support
new production processes

* Demand for energy-efficient vacuum pumps

e Customers' equipment utilization

Vision and strategy

The vision is to be First in Mind—First in Choice
for vacuum and abatement solutions. The strat-
egy focuses on technology leadership, market
leadership and agility, to support growth. This is
done by focusing on product research and devel-
opment programs together with deployment of
highly innovative products and services. Contin-
ued execution of market leadership will be done
by an organization focused on agility, growing
market share in our traditional heartlands, new

Share of revenues

Service, 26% '

Equipment, 74%

applications as well as further expansion of the
geographical footprint.

Additionally, the business area has a strong
focus on developing the service business and an
efficient and flexible global operations footprint.

Strategic activities

* Increase market coverage and improve
presence in targeted markets and segments

 Further focus on excellence in key account
management

e Fastintroduction of highly innovative products
and services offering better value and
improved energy efficiency

* Increase market penetration and coverage
through brand portfolio management

e Perform more service on a higher share of the
installed base of equipment

e Investin service presence and production
presence close to customers

 Increase organizations’ agility and operational
efficiency

* Investin people and competence development

* Grow through strategically attractive
acquisitions

Competition
Vacuum Technique's principal competitors are:

Semiconductor market:
DAS Environmental Expert, Ebara, Kashiyama,
Pfeiffer Vacuum and Shimadzu Corporation.

Industrial and scientific market:
Ingersoll Rand, Pfeiffer Vacuum, and Busch.

Market position
A global market leader for vacuum and
abatement solutions.
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THE YEAR IN REVIEW - VACUUM TECHNIQUE

Products and applications

The Vacuum Technique business area offers an extensive range of vacuum

and abatement solutions to the market.

Oil-sealed rotary vane vacuum pumps

The latest generation of oil-sealed rotary vane
pumps has been refined to produce a better
quality of vacuum while extending the pressure
range over which the pump can operate. They
are used in a wide variety of industrial, and
research and development applications.

Dry vacuum pumps

Dry pumps are oil-free pumping mechanisms

to create vacuum environments. They use no
lubricants within the pumping mechanism and
have a series of available monitoring and control
options. Dry pumps are used extensively in many
semiconductor applications, as well as in indus-
trial processes such as metallurgy, coating, dry-
ing, mobile applications and solar. They are also
used in scientific instruments such as scanning
electron microscopes.

Turbomolecular pumps

In turbomolecular pumps, or turbo pumps, a
turbine rotor spins rapidly to create vacuum. The
defining feature of a turbo pump is the high rota-
tional speed. These pumps are typically used in
conjunction with primary wet or dry pumps.

They are commonly used in semiconductor appli-
cations, research and development, industrial
applications, and high energy physics.

Dry vacuum pump for industrial applications

Liquid ring vacuum pumps

Liquid ring pumps are equipped with a fixed
blade impeller. As the impeller rotates, the liquid
forms aring around the circumference of the
casing. Standard liquid ring vacuum solutions are
perfect for use in humid, dusty, and dirty environ-
ments commonly found in industrial processes,
including food and beverage, mining, chemicals,
oil, steel, cement, plastics and textiles.

Abatement and integrated systems
Abatement systems are used to manage gases
and other process by products from dry pump
exhaust. Abatement is required to prevent
adverse chemical reactions within production
processes and to comply with strict regulatory
emission controls. Abatement and integrated
systems are primarily used in semiconductor,
flat panel display, solar and LED applications.

Cryogenic pumps

Cryogenic pumps create vacuum by condensing
(freezing) gas onto special arrays of cryogenically
cooled surfaces within the pump envelope. The
temperature of the surfaces can be below
20K/-250°C to enable the capture of most gas
species. Cryogenic pumps are used in a spectrum
of high-technology research applications as well
as in manufacturing of semiconductor, flat panel,
and optical devices.

Turbomolecular
pump for the
semiconductor
and flat panel
industry

INNOVATIONS DURING 2024

Several new products were introduced during
the year, including:

Polycold MC2200, the new chiller for industrial
applications, offers high productivity, fast cooldown
cycles, and up to 20% improved power efficiency
compared to previous models.

Hydrogen Dilution (H2D-HPX), a new integrated
vacuum and abatement system, was introduced.

By diluting hydrogen from the production process,
customers can benefit from lower energy consump-
tion and a lower carbon footprint.

Warden System, a new integrated vacuum and
abatement system for the semiconductor market,
specifically designed for safe handling in hazardous
production processes.

The Leybold SOGEVAC SV55 BI? - SV70 BI?, a

new rotary vane pump for analytical applications,
offers high energy efficiency and low noise level
and is particularly designed for mass spectrometry
applications.

Principal product development and manufacturing
units are located in: The United States, Mexico, the United
Kingdom, Czech Republic, Germany, South Korea, China
and Japan.

Integrated
abatement
system used
in the semi-
conductor
industry

MANAGEMENT

Vacuum Technique, January 1, 2025

Business Area Vacuum Technique
President Service, President
Koen Lauwers Eckart Roettger

I\

Semiconductor Semiconductor,
Service, President President
Paul Neller Martin Tollner

\!

Semiconductor Scientific Vacuum,
Chamber Solutions, President
President Tim Heger"' Carl Brockmeyer

Industrial Vacuum,
President
Andries Desiron

" As of February 1, 2025
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THE YEAR IN REVIEW - INDUSTRIAL TECHNIQUE

Industrial Technique

Although the demand for service increased, the overall order intake decreased, primarily due to weaker
demand for equipment from the automotive industry. The business area continued to invest in R&D,
expanded its digital capabilities, and further strengthened its focus on supporting customers to automate
their production processes. In total, four acquisitions were completed.

Market development

The overall demand for the business area’s
equipment and services weakened, especially

in the second half of the year, driven by weaker
equipment demand from the automotive indus-
try. In total, the order intake decreased with 5%
organically.

The service business continued to develop
well, and order growth was achieved in all major
regions.

Order volumes for industrial assembly and
vision solutions to the automotive industry
decreased. The reduced order volumes were pri-
marily driven by lower investment levels among
car manufacturers in Asia and Europe, but orders
decreased also in North America.

The demand for industrial assembly and vision
solutions to the general industry was mixed.
Orders from customer segments such as aero-
space and energy increased, whereas orders
from several other segments decreased. In total,
the order intake remained at the same level as
previous year. Order volumes increased in the
Americas and Europe, but decreased in Asia.

Market presence and organizational
development

The business area remained focused on innova-
tion and strengthened its product portfolio by
introducing several new products to the market
during the year.

The business area strengthened its capacity to
deliver tangible customer value through service
with a continued focus on developing and offer-
ing more connected products.

Market presence was further enhanced primarily
through continued investments in digital initia-
tives aimed at strengthening online interaction
with customers.

Through acquisitions (see the following sec-
tion) and through own product development, the
offering to support customers in automating
their production was expanded. To improve
internal efficiency and customer support, various
activities were carried out where Al (artificial intel-
ligence) capabilities were applied, including in
areas such as finance, software development,
technical documentation for customers, and
sales support.

In order to adapt the organization to the chal-
lenging business climate, especially related to the
automotive industry, some reorganizations were
carried out, primarily within the business area’s
operations in Europe.

The business area remained focused on sus-
tainability through various activities. Among
other things, dedicated training for general man-
agers, key R&D personnel, and divisional man-
agement was carried out. The training aims to
deepen participants’ understanding of the impli-
cations and opportunities with increased focus
on sustainability and provide tangible tools for
executing the divisional business strategies.

Major investments were made in new machin-
eryin a production facility in Tierp, Sweden, and
in a production and R&D facility in Shanghai,
China.

The business area closed in total four

acquisition in 2024:

e Swed-Weld AB, a Swedish provider of smart
automated screw and nut feeding systems
with focus on the automotive industry.

* Mont-Tech Ltd., a Czech engineering company
offering customized engineering solutions for
assembly automation.

* Air Way Automation Ltd, a US supplier of auto-
mated bolt feeding solutions to the automotive
and general industries.

* VisionTools Bildanalyse Systeme GmbH,

a German company that develops and sells
integrated solutions for quality controlin
assembly lines.

For more information see page 110 or at
www.atlascopcogroup.com.

Revenues, profits and returns

Revenues increased 4% to MSEK 29 522 (28 453),
corresponding to a 5% organic increase. The
operating profit decreased 2% to MSEK 6 066

(6 183), including items affecting comparability
of MSEK -174 related to restructuring costs. The
operating margin was 20.5% (21.7). The adjusted
operating margin was 21.1% (21.7), negatively
affected by an unfavorable sales mix and dilution
from acquisitions. Return on capital employed
was 21% (21).

Atlas Copco Group 2024 26

Revenues, MSEK

29 522

2023: 28 453

Operating profit margin

2023: 21.7% 20.5%
Return on capital employed

2023:21% 21 %
Sales bridge Ordersreceived  Revenues
2023, MSEK 29497 28453
Structural change, % +0 +0
Currency, % -1 -1
Organic*, % -5 +5
Total, % -6 +4
2024, MSEK 27 656 29522

*Volume, price and mix

Orders received, revenues and operating margin

MSEK %

30 000 I 30

20000 v, I 20 [ Orders
received
Revenues

10 000 10 Operating
margin

0 0

2020 2021 2022 2023 2024
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Orders received by customer category

Other, 8%
Service, 6% *

Construction, 2%

General manu-
facturing, 23%

=== Electronics, 4%

Process industry, 3% Automotive, 54%

The market

The global market for industrial power tools and
assembly systems with related services has a
large number of participants with a wide range of
products in different applications such as assem-
bly of parts, drilling and material removal. Cus-
tomers are found in industries such as the auto-
motive industry, off-highway vehicles, the elec-
tronics industry, aerospace, appliances, the
energy sector, and general industrial manufac-
turing. In particular, the business area has been
successful in developing advanced electric indus-
trial tools and systems that assist customers in
achieving fastening according to their specifica-
tions, enable automation and minimizing errors
and interruptions in production.

With an increasing demand for electric vehi-
cles, battery production, and a growing use of
lighter materials, the automotive industry looks
to innovative assembly solutions. The market
demands new assembly technologies such as
dispensing of adhesives and sealants, self-pierce
riveting, and flow drill fastening.

The market for machine vision becomes
increasingly important, driven by a growing
demand for automation, quality control and pro-
ductivity in industrial production. Machine vision
solutions are used in discrete production, such as
the automotive and electronics industry, and in
continuous production processes, such as metal
and paper production, advanced material manu-
facturing, and solar panels.

THE YEAR IN REVIEW - INDUSTRIAL TECHNIQUE

Revenues by region

Asia/Oceania, 27% '
Africa/ [
Middle East, 1%

South
Europe, 35% America, 3%

North
America, 34%

Market trends

Automation in customers' production
Digitalization and demand for connectivity in
production

Increased customer focus on reducing CO2
emissions

Customers’ development of electric vehicles
Higher requirements for productivity, flexibility
and ergonomics, and increased demand for
in-line quality control

Increased focus on renewable energy

and storage

Use of light-weight material in
transportation-related industries

Demand drivers

Capital expenditure for automotive and
general industrial production

Customer investments in new production
lines for new products

Customer investments in more efficient pro-
duction, e.g. quality assurance and flexible
automation

Increased production volumes at customers
drive the need for service

Investments in customer segments’ contribu-
tion to transformation to a low-carbon society

Share of revenues

Service, 27% '

Equipment, 73%

Vision and strategy

The vision is to be First in Mind—First in Choice as
a supplier of industrial power tools, joining and
dispensing solutions, machine vision, and related
services. The strategy is to continue to grow the
business profitably by building on technological
leadership and continuously offering products
and services thatimprove customers' productiv-
ity, flexibility, quality, energy efficiency, safety, and
ergonomics. Key strategic initiatives include
adjusting the product offer to meet increased
automation in customers’ production processes,
and providing additional service, know-how and
training.

The business area is also increasing its pres-
ence in targeted geographical markets. The pres-
ence is enhanced by a brand portfolio strategy.
The business areais actively looking at acquiring
complementary businesses. Growth should be
achieved in a way that is economically, environ-
mentally and socially responsible.

Strategic activities

* Increase market coverage and operational
footprintin targeted markets and segments

e Develop new innovative products and
solutions, offering increased quality and
productivity, and improved ergonomics

* Develop products helping customers to reduce
their environmental impact
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* Furtherincreased focus on automation and
digitalization, through connected products and
solutions, to support customers’ productivity
and flexibility

* Increase the share of proactive services and
the share of service on the installed base

* Increase operational efficiency

¢ Investin people and competence development

* Acquire complementary businesses and inte-
grate them successfully

Competition
Industrial Technique’s principal competitors are:

Industrial tools business:
Apex Tool Group, Ingersoll Rand, ESTIC, and
Bosch

Adhesive and sealant equipment:

Nordson, Graco, Viscotec, BD Tronic, and Darr.
Self-pierce riveting:

Stanley Black & Decker, and Bollhoff.

Machine vision:
Zeiss, ISV, Coherix, Ametek, and Dr. Schenk.

Market position
Aleading market position globally in most
of its operations.
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THE YEAR IN REVIEW - INDUSTRIAL TECHNIQUE

Products and applications

The Industrial Technique business area offers the most extensive range of industrial
power tools, assembly systems, and machine vision solutions on the market.

Industrial assembly tools and solutions
Advanced assembly tools and systems are used
in the automotive industry and general industrial
production such as aerospace, off-highway, and
electronics. The business area provides a broad
range of pneumatic, hydraulic and electric
assembly tools, control systems, and associated
software for safety-critical tightening. These sys-
tems generally allow customers to collect, record,
and process assembly data in their production.

Self-pierceriveting, adhesive dispensing and
flow drill fastening solutions

Self-pierce rivets, adhesives, and flow-drill fasten-
ers are used in the automotive industry, driven by
the increased use of light materials and batteries
in car manufacturing. The business area offers
self-pierce rivets and equipment, dispensing
equipment for adhesives and sealants, and flow-
drill fastening equipment.

Handheld battery
tool for assembly
applications

Material removal tools, drills and other
pneumatic products

Pneumatic and electric drills, industrial grinders,
and percussive tools are used in several indus-
trial applications, for example in metal fabrication
and aerospace production. The business area
also offers air infrastructure for optimization of
pneumatic tools, and air motors that are used as
drive units in various industries and applications.

Machine vision solutions

Machine vision is a key technology for industrial
automation and digital manufacturing. The offer
is focused on quality control of surfaces, inline
meteorology and quality control, and 3D robot
guidance. The combination of high-performance
cameras, illumination, and vision and analytics
software, allows customers in a broad range

of industries to improve quality and automate
production.

Self-pierce
riveting system

INNOVATIONS DURING 2024

Several new products were introduced during
the year, including:

Avantguard, a new error-proofing solution for
assembly processes, targeting automotive, off-
highway, and energy customers. It manages factory
workflows, provides operator guidance, and
increases the quality of customers’ production.

XB range, a new cordless range of nutrunners, sup-
porting the air-to-electric transformation, primarily in
the general industry. It helps customers increase
production quality and efficiency through data
reporting and operator feedback.

PAINTSCAN Compact, a new compact robot-guided
vision sensor for quality assurance, supporting
improved inline inspection of painted surfaces for
the automotive industry.

Afully electric screw feeding solution, the Desoutter
eRapid. The system offers complete control and
traceability over the screw-feeding process.

Principal product development and manufacturing
units are located in: Sweden, Germany, Hungary,

the United Kingdom, France, China, Japan, and

the United States.

Vision system for
quality control

MANAGEMENT
Industrial Technique, January 1, 2025

7

Business Area Industrial Technique
President Service, President
Henrik Elmin Oskar Sérensson

Motor Vehicle General Industry
Tools and Assembly
Systems, President
Hakan Andersson

Industry Tools and
Assembly Systems,
President Lars Eklof

Industrial Assembly
Solutions, President

Chicago Pneumatic
Tools, President
Ivo Maltir Olaf Leonhardt

Machine Vision
Solutions, President
Berthold Peters
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THE YEAR IN REVIEW - POWER TECHNIQUE

Power Technique

The overall demand for products and services decreased, but the order intake increased thanks to
increased demand for service and specialty rental solutions, and contributions from acquisitions. The
business area strengthened its market presence and remained focused on innovation and connected
products. Two new divisions were created, and seven acquisitions were completed during the year.

Market development

The overall demand for equipment, service, and
specialty rental solutions decreased. However,
thanks to contributions from recent acquisitions,
the order intake increased.

The demand for specialty rental solutions
increased, and in addition to increased organic
order volumes, contributions from acquisitions
supported the order growth. The order intake
increased in all regions except North America,
where orders were flat. The demand for service
also increased with order growth in all regions.

Equipment orders decreased primarily due to
weaker demand during the first half of the year.

Order volumes decreased for portable com-
pressors and generators, driven by significantly
weaker demand in North America. The demand
for industrial pumps also decreased, but thanks
to contributions from acquisitions, the order
intake increased. Overall, equipment orders
increased in Europe and Africa/Middle East, but
decreased in North America and Asia.

Market presence and organizational
development

The market presence increased in targeted mar-
kets and segments. Several new products were
introduced to the market during the year. The
sales organization was divided into smaller units
in certain regions to enable a deeper focus on
specific geographic areas and customers and
improve market presence.

To better support the business area’s customers
and to further develop the service business, an
uptime center was established to analyze data
from connected products at customer locations,
enhanced in part by Al (artificial intelligence).

The business area remained committed to
supporting customers in their sustainability
ambitions as well as to reducing its own environ-
mental footprint. Examples of initiatives were the
launch of a hybrid generator with built-in solar
panel connection, the continued development of
the energy-storage offer, and investmentsin
solar energy and energy recovery in the business
area's production facilities.

To be positioned for future growth and to
increase focus on selected markets and applica-
tions, two new divisions were created during the
year: the Portable Power and Flow division and
the Industrial Flow division. The new divisions are
operational since January 1, 2025.

During the year, investments were made in the
business area’s rental fleet, in a rental depot in
Barcelona, Spain, and production facilities for
portable compressors in Antwerp, Belgium, and
in Wuxi, China.

The business area also increased its presence
in targeted markets and customer segments
through several acquisitions, see the following
section.

The business area closed in total

seven acquisitions in 2024:

* KRACHT GmbH, a German manufacturer of
external gear pumps, fluid measurement,
valves, hydraulic drives, and dosing systems.

* Delta Temp, a Belgian company that provides
specialty rental solutions for industrial cooling
applications.

* Generator Rental Services, a company in
New Zealand providing specialty power rental
solutions.

* Integrated Pump Rental, a specialty rental pro-
vider of dewatering solutions in South Africa.

e Pomac BY, a Dutch company which develops
and manufactures hygienic pumps.

e Kinder-Janes Engineers Ltd, an industrial pump
distributor in UK.

e Perslucht Wilda B.V., a compressor distributor
headquartered in Netherlands.

For more information see page 110 or at
www.atlascopcogroup.com.

Revenues, profits and returns

Revenues increased 10% to MSEK 29 622

(26 899), corresponding to a 2% organic increase.
The operating profitincreased 6% to a record
MSEK 5488 (5 191), corresponding to a margin of
18.5% (19.3). The lower margin was primarily due
to negative effects from volume and dilution from
acquisitions. Currency had no material effect on
the operating margin. Return on capital
employed was 18% (22).
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Revenues, MSEK

29 622

2023: 26 899

Operating profit margin

2023:19.3% 1 8.5%
Return on capital employed

2023: 22% 1 8%
Sales bridge Ordersreceived  Revenues
2023, MSEK 26940 26 899

Structural change, %

Currency, %

Organic*, %
Total, %
2024, MSEK

+10 +9
-1 -1
-6 +2
+3 +10

27 866 29622

*Volume, price and mix

Orders received, revenues and operating margin
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Orders received by customer category

Other, 21% General manu-
facturing, 21%

Serwce 6% Electronlcs 1%
Automotive, 1%
Construction, 24% Process industry, 26%

The market

The market for portable air, power and flow, and
industrial flow solutions includes a large number
of participants offering a comprehensive product
range for different applications. The Power Tech-
nique business area focuses on a selected num-
ber of applications.

Multiple segments are served by the business
area's offerings. General and civil engineering
contractors, often involved in infrastructure pro-
jects, demand light construction tools. Mobile
compressors, generators, energy storage sys-
tems, light towers, and pumps provide reliable
power for tools and applications in the construc-
tion sector. In addition, the business area focuses
on several industrial flow applications through its
metering and dosing pump product offer, and
temporary air, power, flow, steam, and nitrogen
are offered to the specialty rental market.

Market trends

* Higher requirements regarding productivity,
flexibility, and ergonomics

¢ Increased customer focus on reducing CO2
emissions

* Electrification of portable equipment

* Continued increased customer focus on safety

* Equipment connectivity

* Increased demand for service
support/contracts

Revenues by region

Asia/Oceania, 27% North
America, 27%
Africa/
Middle East, 8% r'
South
Europe, 31% America, 7%

Demand drivers

e Infrastructure investments

e Investmentin products that contribute to the
transformation to a low-carbon society

e Industrial production

* Investmentin industrial production facilities

* Emergency relief efforts

* Environmental regulations

Vision and strategy

The vision is to be the Firstin Mind—First in
Choice provider of power and flow solutions
for sustainable productivity.

The strategy is to grow by developing the
market position and presence as a global sup-
plier within portable compressors, pumps,
generators, and industrial pumps, as well as light
towers, along with a range of complementary,
market specific, niche products, such as
high-pressure boosters. The strategy also
includes further development of specialty-rental
services and of the service business; increasing
revenues by offering more services to more
customers. Growth should be achieved in a way
that is economically, environmentally, and
socially responsible.

Share of revenues

Service, 16% ‘

Service
(Specialty
Rental), 28%

Equipment, 56%

Strategic activities

* Increase market coverage and improve
presence in targeted markets/segments

* Develop new sustainable products and solu-
tions offering enhanced productivity, safety
and reduced environmental impact

 Investin design, development and production
capacity in growth markets

* Develop more competitive offerings with
different value propositions

e Perform more service on a higher share of
the installed base of machines

e Develop the service business

* Increase operational efficiency

e Investin employees and competence
development

* Acquire complementary businesses and
integrate them successfully

Competition
Power Technique's principal competitors include:

The portable power market:

Doosan, Generac, Kaeser, and Sullair. In addition,
there are a large number of local and regional
competitors.

The industrial pump market:
Milton Roy, and Bran+Luebbe

Market position
Aleading market position globally in most of
its operations.
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Products and applications

The Power Technique business area offers a range of products across multiple industries
including, industrial manufacturing, civil engineering, demolition, and exploration drilling.

Industrial flow
Positive displacement electric pumps are used
in a broad range of different industries.

Portable power

Portable generators fulfill a temporary need for
electricity, primarily in construction applications.
Other common applications are power supply for
events, emergency power and power in remote
locations. Lighting towers provide light for safe
operations 24/7.

Portable flow

Portable electric and diesel-driven pumps as
well as submersible electric pumps, primarily
for water.

Diaphragm
metering pump
forindustrial use

Portable air

Portable oil-injected compressors are primarily
used in construction applications where com-
pressed air is used as a power source for equip-
ment, such as pneumatic breakers and rock drills.
Portable oil-free compressors are rented by cus-
tomers to meet a temporary need for oil-free air,
primarily in industrial applications. Electric porta-
ble air compressors generate less noise than
compressors with combustion engines and are
ideal for low-noise and emission zones or indoor
applications.

Construction and demolition tools
Hydraulic, pneumatic, and gasoline-powered
breakers and drills used in construction,
demolition and mining businesses.

Principal product development and manufacturing
units are located in: Belgium, Germany, Spain,
the United States, China, and India.

Portable pump

INNOVATIONS DURING 2024

Several new products were introduced during
the year, including:

CPS 1600-150, a new portable compressor, primarily
for the North American market, with a compact,
lightweight, and robust design, offers high fuel
efficiency compared to similar products.

ZBP 120-120, a new medium-sized energy storage
system, enables the creation of microgrids at infra-
structure construction sites and can support hybrid
power plants. It is designed for a harsh environment
and can be recharged within an hour.

New range of surface dewatering pumps with
connectivity capabilities, designed to pump liquids
with high pressure and flow, and perform in the
harshest environment.

Anew diaphragm process pump was introduced,
the LEWA triplex G3E, specially designed for
high-pressure applications and requires 30% less
space requirements than comparable products.

Portable electric compressor

MANAGEMENT
Power Technique, January 1, 2025

Business Area Power Technique
President Service, President
Andrew Walker Stefaan Vertriest

Specialty Rental, Portable Air,
President Tim Last President
Bert Derom

Industrial Flow,
and Flow, President President
Marco Gravina Mikael Andersson

Portable Power
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Sustainability is a central part of Atlas
Copco Group’s mission and strategic
direction. We are committed to contribut-
ing to a sustainable development and our
technologies enable the transformation
to a low-carbon society.

By managing our environmental and social impact,
and by acting in an ethical way in all our business
relationships, we strive to create value for our
stakeholders and to society as a whole.

We focus our efforts to the areas where we have
identified our largest actual and potential impact
and where we see significant risks or opportunities.
Allocating resources and working systematically in
these areas help us reach our mission of achieving
sustainable, profitable growth.

This sustainability report has been prepared in
accordance with GRI Standards.

Our approach to creating lasting value
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General information

Sustainability aspects are integrated in Atlas Copco Group's way of
operating. We therefore report financial and sustainability data
annually in an integrated report. Our ambition is to present the
Group's actual and potential impacts, risks and opportunities and
how we manage them, in a comprehensive and transparent way.

Reporting directives, regulations and frameworks
Atlas Copco Group's sustainability report is prepared in accordance
with the requirements in the Swedish Annual Accounts Act.

Prepared in accordance with GRI Standards

The 2024 sustainability report has been prepared in accordance
with the requirements in the GRI Standards and applies to the
period January 1, 2024, through December 31, 2024, which is in line
with the Group's financial reporting. This report was published on
March 20, 2025 and has been approved by the Board of Directors.

Preparations for new reporting directives

Atlas Copco Group will be subject to the EU Corporate Sustainabil-
ity Reporting Directive (CSRD) and will, in accordance with the
Swedish Annual Accounts Act, report according to the European
Sustainability Reporting Standards (ESRS) starting from the 2025
financial year. In preparation of the new requirements, the Group
conducted a double materiality assessment (DMA) in 2023, which
was updated and validated in 2024. The outcome and the identified
material sustainability topics form the basis of the 2024 year report.

Scope of consolidation

The sustainability report covers Atlas Copco Group, including all

units that are consolidated in the Group's financial statements,

see pages 156-158. Information relating to business relationships,

including the Group's upstream and downstream value chain, is

included throughout the report, and clearly identified as such.
Operations divested during the year are excluded, while

acquired units are gradually included according to the Group’s

internal reporting guidelines. This may at times cause changes in

reported performance.

THE YEAR IN REVIEW - SUSTAINABILITY REPORT

The environmental data covers all operations unless otherwise
stated. Supplier data covers production units and distribution
centers, while distributor data covers all applicable units.
Employee-related data covers all operations.

Data collection and verification

Sustainability data is integrated into the Group reporting and con-
solidation systems and is collected on a monthly or quarterly basis.
Reported facts and figures in the sustainability report are verified in
accordance with the Group's procedures for internal control. Read
more in the section Internal control of financial and sustainability
reporting, on pages 98-99.

Most sustainability data is monitored and reported at local oper-
ating unit level and aggregated to division/business area and
Group level. Certain science-based target categories, taxonomy
revenue and project data are reported at division level. Data verifi-
cation is done at each level before submitted to external auditors.

Estimations, assumptions and restatements
We make estimates and assumptions regarding certain informa-
tion and data, for example regarding greenhouse gas (GHG) emis-
sions in the value chain. Such estimates are in some cases based on
second-hand sources and may resultin an increased level of uncer-
tainty. We provide information on these estimates and assump-
tions in connection with the respective data.

Reported values are normally not corrected retroactively. When
a restatement of historically reported numbers is made, this can be
due to a change of calculation method or scope. If adjustments
have been made compared to previous years, this is clearly indi-
cated alongside the respective disclosure.

Changes in the reporting

In 2024, Atlas Copco Group has made alignments to the sustain-
ability report to prepare for reporting in accordance with ESRS from
2025 forward, including changing the report’s structure and using
the principles of a double materiality assessment.
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The content of the report is based on the preliminary conclusions
of the double materiality assessment (DMA), see more details on
pages 40-41. Among the main changes compared to previous
year's report are:

e Additional information related to our workforce. Data is reported
in headcount in addition to, or instead of, FTE.

* Further information related to the safety of end-users and to the
Group's resource use and circular economy work.

* Waste data is presented in more detail per category since waste
has been assessed as material.

* Energy consumption now includes company vehicles.

Some disclosures that in the DMA were assessed to be below the
threshold for materiality have been included under the heading
Additional information at the end of the Environmental informa-
tion, as the disclosures are requested by certain stakeholders or
ESG rating institutes. This includes disclosures related to water and
energy used in own operations, biodiversity, and substances of
concern.

External assurance

Atlas Copco AB's external auditors, Ernst & Young, have performed
a limited review of the sustainability report according to the GRI
Standards, see the Auditor's report on page 81.

Contact point

For questions about the sustainability report, please contact:
Anna Sjorén, Vice President Sustainability
sustainability@atlascopco.com
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General information, continued

SUSTAINABILITY GOVERNANCE

Sustainability governance structure and responsibilities
The Board of Directors

The Board of Directors has the overarching responsibility for over-
seeing Atlas Copco Group's strategic direction, including plans and
targets to ensure that we reach our mission of achieving sustain-
able, profitable growth. The Board oversees major capital expendi-
tures, acquisitions and divestments, and considers sustainabili-
ty-related risks in these processes. The Board of Directors is also
the owner of the Group's Code of Conduct which is the governing
document for how all employees, including the Board itself, should
act towards all stakeholders.

The Board of Directors receives quarterly updates by the Presi-
dentand CEO on the Group's progress in relation to selected sus-
tainability targets, such as diversity and science-based emissions
reduction targets. The Board is also, together with Group Manage-
ment, responsible for the preparation, review and approval of the
Group's annual sustainability report, which covers material impacts,
risks and opportunities, and sustainability-related performance.

For further details about the Board of Directors, its committees
and responsibilities, composition, and Board members experience,
see the Corporate governance report on pages 90-93.

Group Management

Each member of Group Management is responsible for the imple-
mentation and follow-up of the Group's strategy and targets,
although the President and CEO has the ultimate responsibility.
Progress in relation to selected targets is part of the variable com-
pensation for members of Group Management as well as for other
employees, see page 35. The Vice President Sustainability is
responsible for coordinating the Group's sustainability work and
reports to the SVP Chief Communications Officer, who is a member
of Group Management.

Group functions, councils and boards
At Group level, a sustainability team provides coordination and
support to the entire organization, in close collaboration with
Safety, Health, Environment and Quality (SHEQ) representatives
and sustainability representatives in each business area.

The Group's SHEQ council is chaired by a division president and
consists of the business area SHEQ managers and sustainability

representatives, the Vice President Sustainability, and representa-
tives for HR, Holding and Controlling. The SHEQ council comes
together each quarter to discuss actions, policies and guidelines
to support the organization in reaching set ambitions.

The Group’s Compliance Board oversees the implementation
and compliance with the Code of Conduct. It includes two members
of Group Management: the SVP Chief Legal Officer and the SVP
Chief Communications Officer, the Vice President Sustainability,
Corporate Counsel Compliance, and Holding representatives. The
compliance board also addresses training needs, risk assessments
and action points related to the implementation of the UN Guiding
Principles.

The Group's Sustainability Reporting and Disclosure council is
responsible for overseeing the development in the sustainability
reporting landscape and ensuring that the Group's reporting is in
compliance with applicable directives, standards and regulations.
The council is chaired by the Vice President Sustainability and it
includes representatives from relevant Group functions, as well as
business area sustainability representatives and sustainability con-
trollers. The council reports regularly to a steering committee con-
sisting of the SVP Chief Financial Officer, SVP Chief Communications
Officer, SVP Chief Legal Officer, SVP Chief Human Resources Officer
and Vice President Investor Relations.

Business areas and divisions
Following the Group's decentralized organizational structure,
implementation and execution of strategies takes place in the divi-
sions, which are separate operational units. The business areas and
divisions set quantified targets for delivering on the Group targets.
The divisional presidents and general managers are responsible
for ensuring that targets are set as a part of the three-year plan,
and that progress is followed up and reported to the Group.
Sustainability managers coordinate the efforts at business area
level, while Safety, Health, Environment and Quality (SHEQ) manag-
ers support the work in the operational entities and divisions.

Sustainability-related training and expertise

To keep informed on the development in areas relevant to the
industry and the company in particular, members of the Board and
Group Management engage with different experts and thought

Sustainability governance structure

—— Councils and boards

Group .
Management —— Enterprise risk management

——— Internal audit and assurance

Business
areas

Sustainability managers

SHEQ managers

Divisions
and entities

leaders. Internal subject matter experts are also an important
source of knowledge transfer.

Board members have participated in the Group's climate aware-
ness training, which was launched in 2023.1n 2024, the Board was
included in the Code of Conduct compliance statement process.
They were also invited to participate in our new circularity aware-
ness training. A part of the Group’s annual executive seminar was
also dedicated to different sustainability-related matters, from
geopolitics to ESG reporting.

Enterprise risk management (ERM)

Sustainability-related risks are included in the Group’s ERM frame-
work as well as in the overall risk assessment process which is con-
ducted annually on divisional level. The results are aggregated at
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General information, continued

business area and Group level. Results from risk assessments
performed by the Group's holding companies and by corporate
functions are provided as insights to the divisions when they
evaluate their key risks. Workshops have for instance been con-
ducted in respect of climate change, human rights and compliance
risks. An overview of the Group's key risks, including the most sig-
nificant sustainability-related risks, is described in the section
Risks, risk management and opportunities on pages 82-87.

Sustainability-related performance in incentive schemes

The variable compensation is limited to a maximum of 80% of the
base salary for the President and CEO, 60% for Business Area
Presidents, and 50% for other members of Group Management.
Variable compensation is linked to predetermined and measurable
criteria which can be financial or non-financial. Reducing the
Group's greenhouse gas emissions in line with the Group's science-
based targets is among the non-financial criteria. The guidelines
for executive remuneration in Atlas Copco Group are reviewed
annually by the Board of Directors and presented to the annual
general meeting for approval at least every four years. For more
information on the guidelines for remuneration, see page 119-120
and the Group's remuneration report.

Sustainability reporting risks and internal controls

Atlas Copco Group's sustainability reporting falls under the same
internal control processes as financial reporting, including a regu-
lar assessment of risks related to the reporting process. The audit
and control processes and procedures are described in the section
Internal control over financial and sustainability reporting, see
pages 98-99.

The main risks relate to incomplete or inconsistent reporting,
and to the accuracy of data, due to for example reporting errors or
estimations, and the availability of upstream and/or downstream
value chain data. We regularly provide training to relevant employ-
ees on reporting guidelines and processes, as well as information
about changes and identified weaknesses and risks. We also work
continuously to improve data quality and accuracy. As an example,
environmental data is compared to costs as a way to identify
unusual variations. Certain controls are also in place to ensure logic
in data entry. To further strengthen the governance around our

reporting and disclosure, we formed a new Sustainability Reporting
and Disclosure Council in 2022.

The Group's external auditors provide limited assurance of the
sustainability statement. The assurance process is risk based, and
the auditors provide feedback on their risk assessment. The assur-
ance activities performed by the external auditors are described in
the assurance report on page 81.

Sustainability policies, guidelines and standards

Code of Conduct

The Code of Conduct is the Group's central guiding policy which
sets clear requirements for ethical business conduct that incorpo-
rate integrity, fairness and respect in all operations. All employees,
business partners, and the Board of Directors are expected to
adhere to the principles in the Code. In cases where the Code of
Conduct is stronger than local laws and regulations, the Code
should apply. The Code of Conduct is based on the following
international standards:

* United Nations International Bill of Human Rights

* TheILO Declaration on Fundamental Principles and
Rights at Work

* The United Nations Global Compact

* The OECD Guidelines for Multinational Enterprises

* UN Guiding Principles for Business and Human Rights

The Board of Directors is the owner of the Group's Code of Conduct
and reviews it regularly. Its content has been updated in recent
years, with topics including modern slavery, risk management,
circularity, data protection and privacy.

All employees are required to complete a leader-led ethics train-
ing every two years, which is based on ethical dilemmas. They also
need to annually sign a Code of Conduct compliance statement, a
process which includes a shorter online version of the classroom
training. The Code of Conduct has been translated into more than
30 languages and is available on the Group's website.

Complementing policies and guidelines
The Code of Conduct is supported and complemented by other
Group policies and guidelines, such as:

SHEQ policy: the global Safety, Health, Environment and Quality
policy ensures robust standards for the safety and well-being of
our employees and others affected by our operations, as well as
an environmental and quality perspective on technologies, prod-
ucts and services. The policy applies to all employees in the
Group and is available through the internal handbook The Way
We Do Things and on our website. The President and CEO has the
overall responsibility of the policy, while divisional presidents are
responsible for its implementation. The policy is reviewed regu-
larly by the SHEQ council and signed by the President and CEO.
Human Rights Statement: expands on the Group’s commitment
to respect and support human rights and defines procedures

to ensure compliance throughout the Group’s operations.
Business Partner Criteria: significant business partners must
commit to following the Group’s Code of Conduct by signing

the Business Partner Criteria document which states the Group’s
expectations regarding business ethics, social, safety, health and
environmental performance.
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General information, continued

Management system standards

Atlas Copco Group strives for all major operating units to be triple-
certified according to the management system standards ISO 9001
(quality), ISO 14001 (environment) and ISO 45001 (occupational
health and safety). All business areas operate under triple certifi-
cates supported by common management systems covering a
majority of the entities belonging to the business area.

All production units with more than 20 employees, and customer
centers and rental companies with more than 70 employees, are to
be triple certified according to these standards. See the table for
the ISO management system certifications held by units that are
required to be certified and by all Group units. Some of the
non-certified units are acquisitions within the two-year timeframe
to comply, or newly restructured units. Some units which are not
yet triple-certified are in the process of becoming so, and a smaller
portion has so far not had the resources required to commit to a
triple certification.

Statement on sustainability due diligence

Sustainability due diligence is the process whereby we identify,
prevent, mitigate and report actual and potential negative impacts
on the environment and people as a consequence of the Group's
activities. Requirements for sustainability due diligence and risk
management are integrated in our processes and procedures
through the Group’s policies and guidelines, such as our Code of
Conduct, human rights statement, and SHEQ policy.

The Group's due diligence practices are guided and inspired by
relevant frameworks such as the OECD Guidelines for Multinational
Enterprises and the UN Guiding Principles on Business and Human
Rights. Such due diligence is conducted through a combination of
desktop exercises, and through direct and indirect dialogues with
our stakeholders.

The sections on each material sustainability topic provides an
overview of our risk assessment and due diligence processes in
relation to the specific topic, our identified adverse impacts and
actions taken to address them, and the results of these efforts.

The table to the right indicates where in our sustainability state-
ment we describe our due diligence process, including how the
main aspects and steps of the process are applied.

THE YEAR IN REVIEW - SUSTAINABILITY REPORT

Operating units' with management system standards, % ISO 9001

Units required to be certified
Certified units
Total workforce covered by certification
All production and distribution units
Certified units
Total workforce covered by certification
All units
Certified units
Total workforce covered by certification
Employees covered by certification
Additional workforce covered by certification

" Including acquisitions.

Core elements of due diligence

a) Embedding due diligence in governance, strategy and business model

b) Engaging with affected stakeholders in all key steps of the due diligence
c) Identifying and assessing adverse impacts
d) Taking actions to address those adverse impacts

Tracking the effectiveness of these efforts and communicating
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87
94

79
93

68
89
89
89

ISO 14001

79
90

66
86

61
85
85
83

ISO 45001 Triple certification

76 75
86 86
62 61
80 80
58 58
82 81
82 81
81 81

Pages in the sustainability statement

Pages 34-35
Pages 39, 60, 68, 69, 73
Pages 40-41, 44,60, 63, 73

Pages 45-46, 49-50, 61-63, 68-69, 73

Pages 45, 49-50, 60-64, 68-69, 71
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General information, continued

STRATEGY, BUSINESS MODEL AND VALUE CHAIN

Sustainable, profitable growth

Atlas Copco Group's mission is sustainable, profitable growth. We
aim to continuously deliver growth with a positive impact on soci-
ety, while promoting diversity and inclusion and reducing our envi-
ronmental impact. We also consider the perspectives of our various
stakeholders in our value creation. Our purpose is to develop ideas
and technologies that enable our customers to grow and drive
society forward.

The Group's business areas offer a wide range of products and
services for different end markets and applications. This includes
compressed air and gas solutions, vacuum solutions, energy solu-
tions, dewatering and industrial pumps, industrial power tools, and
assembly and machine vision solutions. For more information
about our products, markets and customer segments, see page 2
and the business area sections on pages 19-31.

Being at the forefront of technology and developing solutions
that create value for our customers and society has always been
the foundation of Atlas Copco Group's operations, and continues to
be so. In recent years we have directed increased resources into

developing technologies and solutions that enable the transforma-
tion to a low-carbon society.

Our ambition is to offer the most energy-efficient products and
technology for each application. We strive to match the require-
ments and needs of our customers and their ambitions to reduce
their climate impact. We have also identified significant business
opportunities in new segments connected to society's need for new
sources of energy, new modes of transportation and automation.
For example, through partnering with our customers, we contrib-
ute in the development of energy storage solutions and products
used in the production of renewable energy, such as solar panels,
wind turbines, carbon capture and hydrogen handling. We remain
committed to reducing the climate impact of our own operations
and of our products.

Business model

Innovating for a positive impact

At Atlas Copco Group, innovation is fundamental to continually
delivering value to our customers and society, and thus to our
business success. Products are designed internally, with a life cycle

approach, and research and development expenditures corre-
spond to about 4% of the Group's revenues. Through leading tech-
nologies, we aim to develop new products and solutions that are
critical to our customers’ operations and improve productivity to
support their success.

Outsourced production and resource efficiency

Manufacturing of components that are critical to our equipment's
performance and assembly of equipment are generally carried out
in our own facilities. For other components, we leverage the capac-
ity and competence of our business partners. Purchased compo-
nents account for a majority ot the product cost.

We continuously strive for improved operational efficiency and in
order to optimize production flows, the assembly is typically lean,
and the final product is generally shipped directly to the end user.
With a focus on responsible use of resources - human, natural and
capital - we create value for customers, employees, business part-
ners, shareholders, and for society.

Sales and service

Equipment sales generate about 63% of Group revenues, and
manufacturing and logistics are organized in a flexible way so that
we can adapt quickly to changes in demand.

Service represents 37% of our revenues and is the responsibility
of dedicated divisions in each business area. Our service offering
includes the development of service products, technical support
and maintenance, in many cases supported by data analysis from
connected equipment. We seek to perform more service on a
higher share of the installed base of equipment and through our
strong service offering, we support customers in getting the most
value out of their investments. This helps us build close customer
relationships, while increasing resource efficiency through extend-
ing the durability of products and solutions.

For more information on how we do business and create value
for different stakeholders, see pages 5-11.
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General information, continued

Our value chain

An assessment of our value chain has been conducted as part of
the double materiality assessment, covering upstream and down-
stream activities, and our own operations. We work actively to max-
imize positive and minimize negative impacts along the value chain,
as well as to reduce risks and take advantage of opportunities.
Collaboration with business partners and other stakeholders is
essential in this work.

Upstream value chain

Atlas Copco Group has alarge supplier base and purchased com-
ponents account for a majority of the product cost. A significant
part of our impact from processing of raw materials for our prod-
ucts therefore originates from the upstream value chain. Our
choice of suppliers is therefore of great importance to our impact
from a social and environmental perspective. Nearly half of our
suppliers are based in Europe, a significant part in Asia/Oceania,
and the remainder are located in North America and South America.
The risks in these geographic markets vary greatly, in terms of
human rights, including working conditions and freedom of associ-
ation, as well as environmental protection. Through responsible
purchasing processes and collaboration with suppliers we strive

to have a positive impact for workers in the value chain and to pro-
mote better standards in society. Climate change can pose risks for
suppliers in some regions and lead to disruptions in the supply
chain. Read more in the topical sections Climate change on page
44, Workers in the value chain on page 68, and Relationships with
suppliers on page 73.

Own operations
The Group has an outsourced production model. This means that
we mainly manufacture key components and assemble equipment
in our own production facilities, which are located in Europe, Asia/
Oceania, and the Americas, close to our customers. However, some
raw materials are purchased and processed in our own operations.
Our products are designed in-house with a life cycle perspective
aiming at reducing the environmental impact while offering other
tangible customer values and benefits from a sustainability per-
spective. We have assessed that the environmental impact of these
activities are relatively low compared to those that take place down-
stream and upstream the value chain.

OURVALUE CHAIN

Suppliers of components

and materials Atlas Copco Group

A ]

UPSTREAM OWN OPERATIONS

In 2024 we had more than 55 000 employees in 73 countries at
year end. Aimost half of our employees work in marketing, sales or
service. As an employer, we have a significant impact on our work-
force, for example in terms of occupational health and safety, and
opportunities for growth and development, see pages 60-67.

Downstream value chain

Atlas Copco Group has a global reach with sales in around 180
countries and a very diverse customer base. Sales and service
mainly take place directly but also indirectly, via distributors. More
than 95% of the greenhouse gas emissions along our value chain
are generated when our customers use our products, and we see
great opportunity in continuously developing products that are
more energy efficient, as well as in the electrification of products.
To further reduce the impact and increase circularity, we design

our products with a life cycle perspective, which includes end of life.

Through our service offering we also ensure the repair, mainte-
nance and reuse of products, extending their useful life and mini-
mizing waste.

- X

[0 @ \ SO

DOWNSTREAM
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General information, continued

Interests and views of stakeholders

As a global group, itis vital to ensure accountability for our actual
and potential impact on the economy, environment and people.
The Group continually and systematically engages with stakehold-
ers, internal as well as external, on material sustainability matters.
This engagement typically involves Group functions such as the
sustainability, investor relations and media relations teams, and
functions at business area/divisonal level. Due to the decentralized
structure of the Group, the local dialogue and collaboration that
takes place through our local units and holding companies is also
central to our stakeholder engagement.

Our stakeholder engagement helps us understand, prioritize
and manage the sustainability-related impacts, risks and opportu-
nities of our organization and of our business relationships along
the value chain. The dialogues are also crucial to proactively identify
stakeholders’ perspectives, concerns and expectations.

The insights we gain from our stakeholder engagement are

communicated to affected internal stakeholders and inform our
decision-making processes to help strengthen our strategy and
improve our response. This includes, for example, updates to
Group policies and guidelines, new trainings for employees, prod-
uct improvements, and risk-mitigation measures. In 2023 and
2024, the insights also served to inform our preliminary double
materiality assessment (DMA), see pages 40-41 for more details.
The DMA, including stakeholder input, was also an important start-
ing point for our work on formulating updated Group sustainability
targets, for the years 2025-2027, see page 42.

Our methods of engagement with key stakeholder groups,
and the key topics and concerns raised by them are summarized
in the table on this page.

For additional information on the Group's stakeholder
engagement, see the chapters Own workforce and Workers
in the value chain.

Stakeholder
group

Methods of
engagement

Key topics and
expectations

Customers » Customer visits * Product safety
* Customer events * Product innovation
e Customer satisfaction e Product carbon impact
surveys and interviews « Product resource-
efficiency and circularity
Employees * Yearly performance * Occupational health

and development
dialogues

Regular training and
coaching

Employee surveys
Work councils
Employee representa-
tion on the Board

and safety

Diversity and inclusion
Working conditions
Training and skills
development
Compensation and
benefits

Shareholders
and financial
market
participants

Capital market days
Roadshows,
conferences, meetings
and calls

Annual general
meeting

Financial reports and
presentations

Growth and profitability
Risks and opportunities
management

Climate and environ-
mental impact

Ethical business
conduct

Diversity and gender
balance

Corporate governance

Society * Participation in inter- e Climate and environ-
national collaborations mental impact
and indUStry initiatives . Comp“ance with social
* Local engagement and environmental
through companies regulations
and regional Holding * Human rights
companies * Labor market issues
e Surveys and interviews
* Interviews, meetings
and calls with media
Business e Strategic * Occupational health
partners collaborations and safety

Regular on-site
meetings

On-site evaluations
and supplier audits

e Surveys and interviews

Human rights and

labor conditions

Ethical business conduct
Climate and environ-
mental impact
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General information, continued

About the double materiality assessment

In 2023, Atlas Copco Group initiated a voluntary double materiality
assessment (DMA) in order to determine the Group's material
impacts, risks and opportunities in relation to sustainability mat-
ters. The initial assessment was done with the support of an inde-
pendent consultancy and in accordance with the requirements of
ESRS. The work continued in 2024, including a review of the results
and further validation with internal stakeholders.

Double materiality approach

The assessment followed the ESRS principles of double materiality,
according to which a sustainability matter is deemed material out
of one or both of the following perspectives:

Impact materiality - the Group's actual or potential impact on
people and/or the environment through our own operations and
business relationships; and/or

Financial materiality - sustainability-related risks and opportunities
that may affect the Group's cash flows, development, business
performance, position, cost of capital or access to finance.

Double materiality assessment process
The double materiality assessment was conducted in six steps:

1. Identification of gross list of ESG topics

Based on the gross list of sustainability matters and topics, pro-
vided in the draft ESRS 1 General Requirements, an initial assess-
ment was conducted of each topic in relation to Atlas Copco Group.
This included the Group's business activities, locations, sector and

DOUBLE MATERIALITY ASSESSMENT PROCESS

Identification of gross Stakeholder dialogues

and review of processes

list of ESG topics
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value chain. Other sustainability issues, that are not covered by the
ESRS but could potentially be material for the Group, were also
addressed.

2. Stakeholder dialogues and review of processes

In order to ensure that the assessment was aligned with existing
processes and stakeholder dialogues, processes and documents
were reviewed, and interviews were conducted involving a broad
representation of internal subject-matter experts and functions.
These included Investor Relations, Group Risk Management and
Insurance, the Group Purchasing Council, and business area sustain-
ability representatives. Employee perspectives were obtained via
employee representatives and the HR function, and from Insight, the
Group's employee survey. Insights on customer perspectives and
market conditions were provided by the business areas.

Social impacts - Impacts related to human rights were mapped
through the enterprise risk management process and internal
documentation. Other social impacts, such as those related to own
workforce, were mapped through internal documentation and
processes as well as ongoing stakeholder dialogue through estab-
lished channels.

Environmental impacts - Environmental impacts, such as those
related to GHG emissions and other climate-related risks, as well as
pollution and water, were mapped through documentation and
insight provided by the business areas, as well as ongoing climate-
related work and stakeholder dialogue through established chan-
nels. Other environmental impacts were mapped using the above
mentioned processes and methodologies as well as through an
initial internal biodiversity impact assessment. Environmental

Impact materiality
assessment

Financial materiality
assessment
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impacts from resource use and circular economy were mapped
through the environmental management system for the Group’s
business activities, and existing circularity work, including internal
interviews.

Environmental risks and opportunities - Climate-related physical and
transition risks and opportunities were mapped through the enter-
prise risk management process and a global warming scenario
analysis, following the recommendations of TCFD. Other environ-
mental risks and opportunities, such as those regarding pollution,
resource use and circular economy, were mapped through the
enterprise risk management process, insights and documentation
from business areas, as well as ongoing stakeholder dialogue
through established channels and existing circularity work.

Identified impacts, risks and opportunities in the aforemen-
tioned processes were mapped against the correlating sustainabil-
ity topic in the ESRS list of topics and sub-topics.

The existing assessment methods were merged with the meth-
ods outlined in the adopted ESRS and used in the impact and finan-
cial materiality assessments. The mapped impacts, risks and oppor-
tunities were identified over the short-, medium- and long-term
time horizons defined in ESRS as well as to where in the value chain
they are concentrated and the affected stakeholder.

Business conduct-related impacts, risks and opportunities

- Impacts, risks and opportunities in relation to business conduct
matters were mapped based on conclusions from Atlas Copco
Group's existing stakeholder dialogues, internal documentation
and desktop review. It also involved a mapping of geographic areas
with elevated potential impacts or risks associated with corruption
and bribery.

Validation and
final approval

Review and prelimi-

nary approval
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General information, continued

3. Impact materiality assessment

After mapping the Group's positive and negative, actual and poten-
tial impacts on people and the environment, the impacts were
scored and prioritized. Negative impacts were scored based on
severity, a combination of scale, scope and remediability, and likeli-
hood. Severity was prioritized over likelihood for negative impacts
on human rights. Positive impacts were scored based on their
scale, scope and likelihood.

Appropriate thresholds were established based on the quantita-
tive assessment and existing processes. We used the same catego-
rization and grading as in the enterprise risk management process,
thatis, low, medium, high and extreme. Impacts that received a
score of high or extreme were deemed as material.

4. Financial materiality assessment

After mapping sustainability risks and opportunities for the Group,
the respective potential financial effects were assessed based on
their size and likelihood of occurring. The scoring was aligned with
the existing enterprise risk management process, that is, low,
medium, high and extreme. Appropriate thresholds were estab-
lished based on the quantitative assessment and existing pro-
cesses. Risks and opportunities that received a score of high or
extreme were deemed as material.

5. Review and preliminary approval

The preliminary results of the double materiality assessment were
reviewed and validated by representatives from the Group’s SHEQ
council and the DMA project Steering committee. It was also
approved by the business area management teams and Group
Management.

6. Validation and final approval

Fully understanding Atlas Copco Group's impacts, risks and oppor-
tunities associated with various sustainability topics is a complex
process. Therefore, in 2024, we have continued the work that
started in 2023, and reviewed the results of the initial assessment,
including further calibration and validation involving internal
subject-matter experts and stakeholders.

During the year, we have taken several steps to gain more knowl-
edge so that we can make informed decisions, including a continu-
ation of a biodiversity impact assessment that started in 2023 and a
country specific human rights assessment. We have also further
developed our processes related to physical climate risk exposure
and water scarcity.

As part of the review we have further assessed some of the iden-
tified potential positive impacts. Here, we have chosen to adopt a
cautious approach to make sure that we do not categorize our
measures to mitigate negative impacts as a positive impact. We
have also been cautious when it comes to identifying opportunities
as the financial effects of such are difficult to quantify.

The materiality assessment process and the results have been
presented to and approved by the Board.

Moving forward, we will continue to gather more information
and follow up on a number of topics that are close to the threshold
of being material. This is an ongoing process and the results of the
double materiality assessment will be reviewed annually and is sub-
jectto changes and updates.

Outcome of the double materiality assessment

As a result of the double materiality assessment process, we identi-
fied the material sustainability-related topics listed in the table
below. A summary of the identified material impacts, risks and
opportunities, and where they occur in the value chain, is pre-
sented in the respective topical chapter, together with correspond-
ing disclosures on our commitments, policies, actions and targets.

Environment

Climate change ¢ Climate change mitigation
* Energy
Resource use and * Resource inflows, including resource use
circular economy * Resource outflows related to products
and services
* Waste

Own workforce * Working conditions

* Equal treatment and opportunities for all

Workers in * Working conditions
the value chain * Equal treatment and opportunities for all
* Other work-related rights

Consumers and * Personal safety of consumers and/or
end-users end-users

Governance

Business conduct e Corporate culture
* Management of relationships with
suppliers

e Corruption and bribery
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General information, continued

We regularly review our Group sustainability targets to
make sure that our priorities are aligned with our most
material sustainability matters and stakeholders’' expecta-
tions. In 2024, we presented updated targets for the years
2025-2027.

The review of the sustainability targets carried out in 2024 was
based on our insights from the double materiality assessment
(DMA) in 2023.1In the process, some of our current targets have
been reformulated or discontinued.

Inclusive target setting process

Understanding our stakeholders' expectations about how we
as a Group should manage our impact, risks and opportunities
linked to our material sustainability matters was the starting
point in the sustainability target review.

Internally, we conducted a survey with the Group's subject
matter experts and representatives from relevant functions.
The perspective and opinions of the Group's employees were
also obtained from interviews conducted during the DMA.

The perspectives of external stakeholders, such as suppliers,
customers and distributors, were gained through several inter-
nal workshops with the Group's functional representatives,
councils and boards, for example the purchasing council and
market councils. The Investor Relations department was also
an important source of information.

The above mentioned methods were complemented by desk-
top studies of relevant industry reports and country analyses,
as well as a review of the regulatory landscape.

The updated targets were approved in turn by the business
area management teams, the executive committee meeting
and finally by the Board of Directors.

" Significant direct material suppliers are all external suppliers of goods, with a
purchasing value above a set threshold, based on 12-month values from October
previous year to September current year. For suppliers in countries with heightened
risk for human rights violations, environmental risks or corruption etc., the purcha-
sing threshold is lower (approximately 13% of set value).
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Reflecting the Group's raised ambitions
Most of the Group's sustainability targets
are still relevant and remain unchanged. The
targets we have updated reflect our raised
ambitions within areas such as the climate,
circularity and gender balance. We have also
added a target related to trade compliance
and fair competition. The long term targets
remain unchanged. The main updates to the
Atlas Copco Group targets are:

Circularity principles in product
development

Our target of developing a Group-common
methodology for assessing circularity has
been achieved and replaced with a new

Financial value .
creation

Employee
commitment to
business ethics

Business partner
commitment to
business ethics
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target. Through this target, the Group com-
mits to systematically applying circularity
principles in our product development,
covering all new and redesigned products
by 2027.

Climate targets beyond 2030

Since 2021, we have had science-based
targetsin place to reduce greenhouse gas
emissions throughout the value chain by
2030 in line with the Paris Agreement.

We have now committed to developing a
climate transition plan by the end of 2026,
including long-term climate targets beyond
2030 for scope 1,2 and 3.

. Resource efficiency
in sourcing

Diversity and
inclusion

Learning and
development

Safety, health
and well-being

Community
engagement

Women in leadership positions

Atlas Copco Group is committed to diver-
sity and inclusion, where gender balance
throughout the organization is an import-
ant aspect. This is why we have added a
target to reach 25% women in leadership
positions by 2030, in addition to the current
target of 30% women employees the same
year.

Supplier engagement in ESG assessment
Since 2024 we are further strengthening
our due diligence efforts by implementing
a new Group wide third-party tool for
assessment of suppliers. From 2025 we will
measure and report the share of significant
direct material suppliers " engaged in the
assessment of environmental, social and
governance aspects.

Trade compliance and fair competition
training

Atlas Copco Group supports fair competi-
tion to ensure equal conditions for busi-
ness. Awareness in trade compliance rules
and regulations is key to navigate a con-
stantly changing geopolitical landscape.
For these reasons, we have added a target
that employees in relevant selected target
groups will participate in training in trade
compliance and fair competition.

For a complete overview of the Group's
updated sustainability targets, see page 7.
For more details, see Targets and metrics
in the respective topical chapter.
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General information, continued

External initiatives and memberships
of associations

Atlas Copco Group is a signatory to the UN Global Compact,
a strategic policy initiative for businesses that are committed
to ten universally accepted principles in the areas of human
rights, labor, environment and anti-corruption. The Group is
also active in a number of international organizations and
industry collaborations and initiatives, such as:

* The Stockholm Chamber of Commerce

e The International Council of Swedish Industry

e The Association of Swedish Engineering Industries

e Transparency International Sweden

* Pneurop - European Association of Manufacturers
of Compressors, Vacuum Pumps, Pneumatic Tools
and Air & Condensate Treatment Equipment

* The Responsible Minerals Initiative

While the general objectives of these organizations are in
line with the Group's interests, there may be differences of
opinion regarding specific issues. The memberships do
notindicate that the Group endorses all actions or policy
statements made by the respective organization.

@ ESG recognitions

In 2024, Atlas Copco Group received, among others, an AA
rating in the MSCI ESG Ratings assessment, and Prime status
by ISS ESG rating. We remain a constituent of the FTSE4Good
Index Series. Atlas Copco Group scored a B by CDP for the
climate-related disclosure and a C for the water-related
disclosure.

Gender equality

- Active promotion of diversity and inclusion

- Working to improve gender balance at all levels,
including Group-common goals for 2030

- Dedicated taskforces established by the
business area presidents and the CEO

Clean water and sanitation
- Local activities targeting water consumption 13 e
- Providing access to clean water and improved
sanitation through the employee-driven
initiative Water for All
- Group goal for continuous improvement

Affordable and clean energy

- Local activities to reduce CO2 emissions

- Installment of solar panels

- Switching to renewable electricity

- Improved logistics planning to avoid air freight 16 ez eree
IIISTIIU'II!)!IS

Decent work and economic growth !i

- Business partners must comply with our B

Code of Conduct

- Child labor or modern slavery is not tolerated

- Compliance is assessed and audited

- The right to collective bargaining is ensured

Industry, innovation and infrastructure

- Development of energy-efficient products
and service

- All projects for new and redesigned products
must assess the product’s environmental impact

- Products are developed with a life-cycle
perspective

& 4

Contributing to the United Nations’ Sustainable Development Goals

Atlas Copco Group supports all of the UN's 17 Sustainable Development Goals, and
have identified that we can contribute positively mainly to the following:

Responsible consumption and production
- Local activities targeted at reducing total
waste and increasing recycling
- Group-common goal for 2030
- Chemical handling follows strict protocols
- Conflict minerals are not accepted in components
- Screening and monitoring of our supply chain

Climate action

- Science-based targets for scope 1,2 and 3
emissions

- Solutions to reduce customers' energy
consumption and carbon emissions

- Local initiatives to lower our energy consumption

- Switching to renewable energy

- Selecting transportation methods to minimize
climate impact

Peace, justice and strong institutions

- All employees must sign compliance with
our Code of Conduct

- Training for employees in handling ethical
dilemmas

- Business partners must confirm compliance
with our Code of Conduct

Atlas Copco Group 2024 43



Atlas Copco

Introduction

This is the Atlas Copco Group

The year in review
Business areas
Sustainability report
General information
* Environmental information

EU Taxonomy regulation
disclosure

Social information
Governance information
GRI content index
Auditor’s report

Risks, risk management
and opportunities

The Atlas Copco AB share
Corporate governance
Board of Directors
Group Management

Internal control over
reporting

Financials

Other information

THE YEAR IN REVIEW - SUSTAINABILITY REPORT

Environmental information

Atlas Copco Group generates greenhouse gas (GHG) emissions
that contribute to climate change. The impact occurs in all parts of
the value chain, including upstream, with the extraction and pro-
cessing of raw materials, and suppliers’ production of components.
They also occur in our own operations, from energy used in manu-
facturing and assembly processes, office buildings and company
cars. However, the vast majority of the emissions and energy con-
sumption derives from our downstream value chain, when our cus-
tomers use our products, causing a negative impact over the short,
medium and long term. A majority of our products consume a sig-
nificant amount of energy throughout the lifecycle. This is where
we focus our efforts. We also see significant business opportunities
in constantly developing more energy efficient products and tech-
nologies, and by enabling technologies, such as the development
of renewable energy, that are strategically important to the transi-
tion to a low-carbon society.

Climate-related risks and opportunities
Climate-related risks, such as physical risks for operational entities
or transition risks related to markets or products, and the related
financial implications, are assessed annually at divisional level, as
part of the Enterprise Risk Management (ERM) process. An aggre-
gated analysis of the risks is presented annually to Group Manage-
ment. Read more about the risk management process on page 82.
As climate-related risks and opportunities are closely related,
some opportunities for our divisions may also be identified through
the ERM process. However, opportunities related to climate
change, the transition to a low-carbon society and to the develop-
ment of renewable segments are primarily identified within our
divisions, during the strategy development process ahead of new
strategy periods, as well as continuously within our operations.

Physical risks

A changing climate implies greater acute physical risks due to more
frequent and/or more severe weather conditions, that could impact
suppliers, operations and transport in our industry. Greater chronic
physical risks from changing climate conditions, such as droughts

and rising sea levels, could also have an impact on the value chain,
including disruptions in production or logistics.

Both acute and chronic natural hazards may pose a risk to plants
and equipment, resulting in losses. The Group's loss prevention
program supports the decision-making process for highly exposed
sites, including the prioritization of major investments, and risk-
mitigation measures.

The Group has a global network of suppliers that provides resil-
ience against local or regional disruptions. We regularly review the
logistics systems we rely on for transportation of goods to ensure
they are resilient to physical risks and assess available alternatives.

In 2024, we conducted an assessment of the exposure of the
main sites in our own operations to physical climate risks, chronic
and acute (such as heatwaves, floods, droughts and precipitation).
The analysis utilized internal data, as well as climate projection data
and models provided by a third party. The analysis covered three
different scenarios: rapid transition (RCP 2.6); medium transition
(RCP 4.5); and business as usual (RCP 8.5), and three time horizons:
short term (0-3 years); medium term (until 2030); and long term
(2030-2050).

According to the results, the most significant potential exposure,
for the sites included in the assessment, is to precipitation, flooding
and hail. The sites are to a lesser extent exposed to wildfire and
cold. However, these exposures do not currently present material
risks for the Group, as proper mitigation actions are taken, such as
risk prevention measures or group insurances.

Moving forward we will include the perspective of sites' vulnera-
bility to ensure that we capture our climate risk exposure as accu-
rately as possible. We also have the ambition to include a number
of key suppliers’ facilities in the analysis. In the meantime, physical
risks related to the supply chain and logistics are regularly reviewed
and mitigated.

Transition risks and opportunities

Atransition towards a low-carbon economy is associated with
policy and regulatory risks, technological risks, market risks, and
reputational risks. Among the risks are increased energy prices and
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taxes, and regulations related to greenhouse gas emissions. As a
provider of products and technologies that improve performance
and energy efficiency for customers in a variety of segments, Atlas
Copco Group is well positioned to manage such risks. This market
shift may also give rise to new businesses and business models,
thus representing an opportunity for the Group.

In 2023, we conducted a scenario analysis based on the recom-
mendations of the Task Force on Climate-related Financial Disclo-
sures (TCFD), where climate-related transition risks and opportuni-
ties with an actual and/or potential impact on the Group were iden-
tified and analyzed. Two scenarios were used; rapid transition and
business as usual, and three time horizons covered: short term
(0-3 years), medium term (until 2030), and long term (2030-2050).
Group functions and internal subject matter experts were con-
sulted in the process.

Avariety of risks and opportunities were identified throughout
our value chain. We intend to further develop the identification,
assessment and quantification of transition risks and opportunities
in close collaboration with the divisions as part of an even deeper
integration of ESG risks in our ERM framework.

Transition plan for climate change mitigation

We believe that we are well positioned, through our strategy and
business model, for a transition to a low-carbon society by manag-
ing the greenhouse gas emissions throughout our value chain in
line with our Group targets, as presented on page 45. As our tar-
gets are science-based, they are in line with the Paris Agreement
and the EU's climate goals. The Board of Directors has approved
the targets against which our climate-related work has been mea-
sured since 2022.

We are actively working to further develop our climate transition
plan, including roadmaps and targets beyond 2030. Our target is
for the transition plan to be fully developed by the end of 2026. See
pages 45-46 for further details on the Group's key climate change
mitigation actions and our main decarbonization levers.
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Environmental information, continued

Climate-related policy

Atlas Copco Group's Code of Conduct is the central guiding policy
underscoring our commitment to reduce the environmental
impact from our own operations and along the value chain. It is
complemented by our SHEQ policy, which is the overall policy for
the environmental area. It addresses climate change mitigation
and our commitment to reduce emissions in line with the goals

of the Paris Agreement, throughout our own operations, and our
upstream and downstream value chain. Renewable and fossil-free
energy deploymentis an important lever to reach our targets
related to our own operations, as well as in our upstream and
downstream value chain. Our policy addresses climate change-
related physical risks in our operations to limit potential negative
impact. The policy also addresses climate-related opportunities to
our business, for example by stating that we develop technologies,
products and services that increase energy efficiency and that
enable the transformation to a low-carbon society. Further infor-
mation on the scope and implementation of the SHEQ policy is
described on page 35.

Climate-related targets

We have committed to reducing the greenhouse gas emissions
throughout our value chain in line with the goals of the Paris Agree-
ment. For the Group’s own operations (scope 1 and 2), this means
that we aim to reduce emissions in line with keeping the global
temperature rise below 1.5 degrees. We will also reduce the emis-
sions from our value chain (scope 3) in line with keeping the tem-

Key performance indicators Target
Reduction in COz2e' emissions (tonnes) from

scopes 1 and 2, compared to the baseline 2019 -46% by 20302
Reduction in COz2e'emissions (tonnes) from

scope 3, compared to the baseline 2019 -28% by 20303
Projects for new or redesigned products with

goals for reduced carbon impact 100%

1 COze means carbon dioxide equivalent.
2 Inline with the 1.5 degree warming trajectory.
3 Inline with the 2.0 degree warming trajectory.
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perature rise well below 2 degrees, including those emissions that
occur when our products are in use. Our targets up to year 2030
have been validated by the Science Based Targets initiative and
were implemented in 2022.

Actions and resources

Atlas Copco Group is committed to continuously improving our
environmental performance and we are addressing emissions in
our own operations and throughout our value chain, through the
levers and actions described below.

The Group’s operational emissions, scope 1 and 2

To reduce the emissions from our own operations, we focus on
energy-saving measures and increasing the use of renewable
energy. The efforts include using biofuels in product testing, transi-
tioning to renewable electricity in our facilities and installing solar
panels. Applying the same measures in more locations enables us
to further reduce emissions. Addressing emissions from company
vehicles enables further reductions and will be in focus going for-
ward.

In 2024, the CO2 emissions from our own operations were 40%
lower than in the baseline year, 2019. Anincreased share of renew-
able electricity, together with a lower carbon intensity in some mar-
kets, contributed to this reduction. In 2024, the share of renewable
energy used in the Group for own facilities and company vehicles
was 45%. The lack of renewable energy in some markets poses a
challenge and requires us to actively find alternative solutions.

2024 2023 2022 Comment

-40% -37% -32%

Data subject to annual restatement.
See page 53 for more information.

15% 27% 19%

96% 95% 97%
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Emissions in our value chain, scope 3

More than 95% of the CO2z emissions from our value chain are gen-
erated when the customers use our products. As this is our main
impact, we focus on developing highly energy-efficient products
and solutions to optimize the carbon footprint over their entire life-
cycle. We also continue to electrify the limited share of the Group’s
products that are not yet electrified. Further gains are possible
through the guidance we provide on how to use our products and
through our service and optimization offer.

All projects for new or redesigned products must have targets
for reduced carbon impact. In 2024, 96% of the projects had set
such targets. Working with suppliers on resource efficiency and use
of recycled materials, and with transport partners on logistics plan-
ning and low-carbon transport modes, are other means to reduce
scope 3 emissions.

In 2024, the absolute emissions in scope 3 were 15% higher than
in the baseline year. This is mainly due to increased sales. Our
efforts to drive the product mix in favor of lower emissions and
improvements in carbon intensity on some important customer
markets are not yet balancing the increase in sales. The develop-
ment and availability of low carbon energy in our customers'
markets is critical to achieving further reductions.

Roadmap to reduce scope 3 emissions
inline with the Group target

Scope 3 Emissions 2019-2030, ktCO2

250000 -

200000 .
150000

100000

50000

0

Year Growth Product Grid Other Year
2019 efficiency  decarbonization 2030
and mix



Atlas Copco

Introduction

This is the Atlas Copco Group

The year in review
Business areas
Sustainability report
General information
* Environmental information

EU Taxonomy regulation
disclosure

Social information
Governance information
GRI content index
Auditor’s report

Risks, risk management
and opportunities

The Atlas Copco AB share
Corporate governance
Board of Directors
Group Management

Internal control over
reporting

Financials

Other information

THE YEAR IN REVIEW - SUSTAINABILITY REPORT

Environmental information, continued

Many of our technologies and solutions are used in industries and
applications that are at the center of the transformation to a
low-carbon society. They are critical in the manufacturing of electric
vehicles and equipment for solar and wind power plants, and a part
in emerging technologies for energy production, energy storage,
carbon capture, smart manufacturing and more.

Environmental trainings

Several Group-common trainings and initiatives to create aware-
ness have been rolled out over the last few years. In 2022, we held a
climate event to increase employees' awareness about our newly
launched science-based targets. This was followed by the launch of
a climate-awareness training for all employees. In 2024, we also
launched a training in circular economy.

Environmental management systems

To minimize the Group's environmental impact and to secure that
the precautionary approach is applied, our ambition is to imple-
ment environmental management systems (EMS). All production
units with more than 20 employees, and customer centers and
rental companies with more than 70 employees, should be certi-
fied according to ISO 14001. Acquired product companies are
normally certified within a two-year period. See page 36.

Internal carbon pricing

As a Group, we aim to reduce our environmental impacts, lower
our carbon emissions, and reduce potential impact from external
carbon taxes. Including a financial cost of carbon in investment
decisions ensures these aspects are considered.

In 2021, we introduced a guideline on how carbon pricing should
be considered in capital investment decisions (Capex) to ensure
that climate impact is taken into account, for example in connection
with energy-related infrastructure investments. The guideline was
updated in 2024, including the carbon price of 1 500 SEK/tonnes
CO2e to reflect the carbon pricing market development.

Business area'’s levers for
reaching scope 3 targets

Considering the different characteristics
of our products, our business areas’
plans and efforts to reduce products'
climate-impact differ. However, they all
strive to increase the sales mix ratio of
the most efficient and favorable prod-
ucts in terms of carbon footprint. The
development and availability of low-
carbon energy in customers’ markets is
also critical to all business areas’ ability
to achieve the Group's targets.

See the business areas’ main levers for
reaching the targets in the table.

Business area Focus

Compressor Focus on continuously improving product efficiency, and optimizing

Technique the compressor rooms by more intelligent central controls.
Vacuum Focus on improving product performance, integrating smart

Technique technology to optimize the energy required, and by leveraging our

service teams to deploy product upgrades, which will extend product

lifecycles.

Industrial Focus on developing and providing electric alternatives for the
Technique pneumatic product ranges, improving energy efficiency in the
current product range and optimizing use of the products by

\ customers.

Power Focus on providing electrified alternatives for each product,
Technique including energy storage systems, improving fuel efficiency of the
internal combustion engines, and stimulating customers' use of
@;— renewable diesel by offering solutions to supply HVO (hydrogenated
vegetable oil) on the construction sites. Focus on application

knowledge, assuring to sell the right product, with smallest footprint.
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Environmental information, continued

Transforming temporary industrial dry oil-free air configuration supply

Many industries rely on “class zero” oil-free air. Class

zero refers to third party quality certified air in terms of
contaminants and purity class. When additional capacity
is required, they can now enjoy a reliable solution without
local exhaust emissions.

In the past, a diesel driven PTS800 oil-free air compres-
sor was the go-to compressor to provide additional oil-
free air as temporary utilities mostly operate outside the
compressor room. Today the electric driven PTE900 VSD+
delivers the same class zero oil-free air flow with just half
the footprint in terms of size also improving transporta-
tion efficiency. It is Atlas Copco's first electric driven VSD
oil-free air compressor that is ruggedized to operate in
extreme circumstances and ambient temperatures from
-25 up to 50°C. In addition to the variable speed and flow
regulation, its low startup current allows for a plug-and-
play electric connection, without overloading the grid.

To deliver 800 CFM oil-free air, the PTE900 VSD+ requires
200kW, versus 40l fuel for the PTS800. This results in a
CO2e emissions saving of 80kg per running hour.

Most applications require dewpoints as low as -40°C to
protect their processes. Typically, a PTS800 is combined
with a cold regeneration desiccant dryer. As this dryer
uses 20% of the air flow to regenerate desiccant, the
MDG450 desiccant dryer was developed to eliminate
regeneration losses. As a result, the MDG dryer is 18%
more efficient compared to its compact desiccant dryer
predecessor.

By replacing 80% of the current rental fleet PTS800
and CD dryer configurations, supported by the Specialty
Rental division in 2023, with a PTE900 VSD and MDG
dryer, we will save around 20 000 metric tons of COze
emissions per year.

Energy saving with EUV pump upgrades

Extreme ultraviolet (EUV) lithography is a cutting-edge technology used in

semiconductor manufacturing to create extremely small and intricate patterns
on silicon wafers. EUV lithography represents a significant leap from tradition-

Savings of nearly

al photolithography, boosting manufacturing competitiveness with efficient,
high-performance microchips, reducing manufacturing steps, energy, chemi-
cals usage, and waste generation. However, the technology is energy intensive.

Edwards' EUV solutions, which include booster and dry vacuum pumps, are
configurated to customer requirements. Upgrading to newer generation .
energy-efficient pumps increases the pump'’s capacity and also optimizes the metric tons of COze

configuration.

emissions per year

By deploying booster pump upgrades at a semiconductor manufacturer
in Taiwan, the number of dry pumps in the configuration has been reduced,
thereby enabling energy savings. As a result, across all installed systems, we
estimate that the customer will reduce electricity consumption by more than
20% and save up to nearly 9 000 metric tons COze per system per year.

Depending on the specific configuration, similar upgrades can be made
to approximately 100 other EUV systems across Edwards' global customer

installed base in Korea, UK, Ireland, Japan, 