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To Prosper & Grow 
We will Lead in this Technical 
Revolution with EFFICIENCIES in...

1. Strategic Accounts 

 E-FACTS

2. Employees 

 Online Open Enrollment

3. General Customers/Prospects 

 Web Site



1.  
Efficiencies for 

Strategic Accounts

E-FACTS
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E-Facts

Customer Benefits

 24 Hour access

 Available at customers’ convenience

 Manage multiple job sites, EASILY

 User friendly environment (point and click)
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E-Facts

RSC Benefits

 Defined National Account Program (more to sell)

 Better use of resources

 Became part of a process

 Customers ask for it!
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E-Facts Users

November 1999 to December 2000
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E-Facts System Hits

November 1999 to December 2000
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E-Facts users - sample
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E-Facts

Video Clip of Customer Testimony...
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2.  
Employee Efficiencies

Online Open-Enrollment
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[Open Enrollment Page]



3.
Efficiencies for General 
Customers & Prospects

Web Site
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Web Site Efficiencies

Individual Store Pages

Click-to-Connect
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Hi Ellen, I’m Joan, how can I help you?
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Also in Progress...

More Powerful -- Used Equipment Sales, online

Online Rental 

eCRM, eProcurement, eLearning, eMeetings

Spanish & Canadian French 



Rental Service Corporation’s
World Class e-Business
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Cautionary Statement

 “Some statements herein are forward-looking and the 
actual outcome could be materially different. In addition 
to the factors explicitly commented upon, the actual 
outcome could be materially effected by other factors like 
for example, the effect of economic conditions, 
exchange-rate and interest-rate movements, political 
risks, impact of competing products and their pricing, 
product development, commercialization and 
technological difficulties, supply disturbances, and the 
major customer credit losses.”


